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Abstract

Proverb is a genre of folklore and it is thought reflection of the whole nation. The
proverbs contain rich material about the perception of the world and reflect the
specific conditions of development of material and spiritual culture. The examined
proverbs illustrate the stereotypes of the Poles and Czechs about themselves, their
neighbours and other nations.

Proverbs as a folklore genre contain a fragment of the language pi-
cture of the world, give an idea of the standards existing in other cultu-
res, as well as representatives of other ethnic groups. The simplified
image that arises from the linguistic and cultural interaction of nations
with each other is called an ethnic stereotype. The purpose of the study
was to determine the characteristics of various ethnic stereotypes in
Polish and Czech proverbs. The autostereotype of the Pole, the Czech,
and also the heterostereotypes of various ethnic groups: the Jews, the
Germans, the Gypsies, the Turks, and the Hungarians were described.

1. The autostereotype of the Pole

The delineation of the autostereotype is usually positive. In the
first place in the Polish autostereotype one can designate love for the
motherland.

Dobra Francja, chwalebna Hiszpania, bogate Niemcy, ale najlepsza Polska (NKPP II,
p. 1003).
Dla Polakéw ojciec Krakow, a Warszawa matka (NKPP II, p. 1003).
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The aspiration for protection their country from enemies, wars is
the logical desire of every patriot, as the Poles appear in their proverbs.
Nigdy w Polsce nie zabraknie zelaza do broni, rycerstwa do koni, zyta, Inu, pszenicy

i pelnej wina piwnicy (NKPP II, p. 1005).
Polska byla niebem dla szlachty, czys¢cem dla mieszczan, piektem dla chtopow,
a rajem dla Zydéw (NKPP II, p. 1007).

Poland is a rich region where there is food for the body and the spi-
rit. Nevertheless, at the same time with the love for their country, there
is indifference to ruling over it and not only:

Nierzadem Polska stoi (NKPP II, p. 1005).
Chcesz zamek miec¢ pusty, porucz go Polakom (NKPP II, p. 1002).

Patriotism contrasts with criticism of the authorities in the pro-
verbs.

A Pole is a brave, courageous, noble, hardworking, able to stand up
for himself.

Co Polak, to rycerz (NKPP II, p. 1002).

Polacy nie gesi i swoj jezyk maja (NKPP II, p. 1006).

Nie chodz na Lachow bez armat (NKPP II, p. 293).

Od Polaka albo Rusi panstwo Turkéw upas¢ musi (NKPP II, p. 1006).

Endurance and unpretentiousness can be described as the qualities
which are inherent in the Polish people.

Mroéz si¢ poprawit, Polak wasa zakrecit (NKPP 11, p. 1004).
Czorno, gorsko, ale polsko (NKPP II, p. 1003).
Francuz skacze, Niemiec ptacze, Polak stoi, wasy stroi, zadnego kpa si¢ nie boi
(NKPP 11, p. 1003).
Religion takes a special place in the Polish paremiological fund.

Polak to katolik (NKPP II, p. 1006).

Lichy Polak, co nie posci (NKPP II, p. 1004).

Lepsza taska boska nizli cata Polska (NKPP II, p. 1004).

Na polskie — to Pan Bog si¢ rodzi, a na ruskie — to krzci (NKPP II, p. 1005).
Polacy zawsze wiarg dzierza (NKPP II, p. 1006).

For a long period from the X century, Catholicism firmly entered
the life of every representative of the Polish nation and was reflected
in folk art.
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At the same time, in addition to the noble and positive traits of cha-
racter, the mentality contains the opinion of the Poles about themsel-
ves as poor, careless, and sometimes even loutish people.

Polak jako matpa: co ujrzy, to by chciat mie¢ (NKPP II, p. 1006).
U Polaka: co w sercu, to i na jezyku (NKPP II, p. 1009).

Lach a chart, to jeden czart; chlop a Swinia, to jedno imia (NKPP II, p. 293).
Jak i Polak, tak i Czech, by nie robit, to be zdecht (NKPP II, p. 1004).

One of the important features of the Polish mentality, expressed in
proverbs, is the love for food.

Polak gdy gtodny, to zty (NKPP II, p. 1006).

Polak méwi: zjadtbym co z kim (NKPP II, p. 1006).

Polak zuch, kiedy ma pelny brzuch (NKPP II, p. 1007).

Wrtoch sig satata karmi, Polak na niej schudnie (NKPP II, p. 1010).

Addiction to alcohol can also be noted in the proverbs.
Moda polska — podpic i pobi¢ (NKPP II, p. 1004).
W Polaku mestwo, sita, by tylko trzezwos¢ byta (NKPP II, p. 1010).
W Polszeze jesé, w Wegrzech pi¢, w Niemczech spaé¢, we Wloszech gachowaé
(NKPP II, p. 1010).
W Wegrzech si¢ wino rodzi, a w Polsce umiera (NKPP II, p. 1010).

2. The autostereotype of the Czech

The main delineation of character is positive. In the proverbs
a Czech is an honest, responsible person with a strong character:

Jakys to Cech, Ze slovo nedrzi§ (Bittnerova, Schindler 2002, p. 117; Celakovsky
1949, p. 553)".

Cech di, Cech splni (Bittnerova, Schindler 2002, p. 156; Celakovsky 1949, p. 416).

Pén Biith Cecha neopusti, pakli sim sebe se nespusti (Bittnerové, Schindler 2002,
p. 164).

Pravi arciotec Cech: Co neni tvého, toho nech (Bittnerové, Schindler 2002, p. 106;
Celakovsky 1949, p. 177).

! Hereinafter, the Czech proverbs are from the defended in 2008 diploma work
of the specialist, the graduate of Aleksandra V. Alekseeva, The ethnonyms in the
Czech and English proverbs and idioms (the supervisor prof. Marina Yu. Kotova),
that was kindly offered by the department of Slavonic Philology of St. Petersburg
State University.
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This is not only unshakable, but also an intelligent man:

Cech ma hlavu svou, a to neustupnou (Bittnerova, Schindler 2002, p. 117; Celakov-
sky 1949, p. 553).

He aspires to the knowledge of the world:
Co Cech, to vyzkumnik (Bittnerova, Schindler 2002, p. 57).

In contrast to the autostereotype of the Pole the unity of the Czechs
with another Slavic world is emphasized:

Cech viude bratra Slovana ma (Bittnerova, Schindler 2002, p. 34).

3. The stereotype of the Jew

As the first group of heterostereotypes, we analyzed Polish and
Czech proverbs that illustrate ideas of the Jews. For the analysis, pro-
verbs which contain the component Zyd, Zydek, Zid were selected.

Jews are linked by a community of traditions and customs. These
common cultural dominants allow us to consider them a closed group:
language and culture tightly hold this society together, not allowing
outsiders to invade their own isolated world.

If you compare the stereotype of a Jew with the stereotype of a Po-
le, you can see that the Jews do not treat the land where they live with
love. In the proverbs, they do not farm the land, do not serve in the ar-
my, do not defend the country.

Nie orali Zydzi roli i oraé nie bedg (NKPP III, p. 983).
Zyd nie orze i nie sieje, a mtdci i wieje (NKPP I1I, p. 984).

It has historical reasons: the Jews were forbidden to buy land, so
they had to look for other sources of income that were not related to
agriculture.

However, the fact that Jews do not work on land and do not serve in
the army does not exclude ways of finding earnings. There are a lot of
words of the lexical-semantic field “trade” in the proverbs, which may
indicate their occupation: buying and selling various things, goods,
maintaining pubs, working at fairs, etc. Finances were always the ma-
in occupation of the Jews. First of all, in Poland, the Jews who arrived
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from the West were mainly engaged in trade, and then in loans and
crafts (Zbikowski 2000, p. 26).
Bez jednego Zyda jarmark sie nie obejdzie (NKPP II1, p. 977).
Kazdy Zyd swoj towar chwali (NKPP III, p. 981).
Gdzie chtop traci, tam si¢ Zyd bogaci (NKPP III, p. 980).
Maja pienigdze Zydzi, ale ich nikt nie widzi (NKPP III, p. 982).
Zyd nie szuka wosku, tylko zysku (NKPP III, p. 988).

The logical conclusion from such occupation will be the prospero-
us financial position of the person who does this: a correlation “a Jew
is rich” appears.

Dlatego Zyd bogaty, ze zyje z cudzej biedy i straty (NKPP III, p. 979).

These means are not most likely always earned honestly, as it is
evidenced by the large number of proverbs that contain the words of
the lexical-semantic field ,,deception:

Zyd dawno szalbierz (NKPP III, p. 988).

Jak nie ma w niebie dnia bez $wietego, tak nie ma w $wiecie Zyda poczciwego (NKPP
111, p. 980).

Zyd nie bytby Zydem, gdyby nie oszukat (NKPP III, p. 988).

Zydowska rzecz: obiecaé, a nie da¢ (NKPP III, p. 990).

The lexeme ,,cunning™ is also included in this field, and a sufficient
amount of proverbs on this topic was found.

Myslal, ze ujat Zyda za nogi, a on chwycit diabla za rogi (NKPP III, p. 982).
Jak sprzeda¢ psa za lisa, zydowska jest sztuka (NKPP III, p.980).

Zyda tylko diabet oszuka (NKPP III, p. 988).

Jak Zyd ciebie w oczy wychwala, uciekaj, bo to lala (NKPP III, p. 980).

7id na %albd neuéil, ale s ni se narodil (Bittnerova, Schindler 2002, p. 164;
Celakovsky, 1949, p. 572).

The annoyance of the Jew is also noted:
Jednymi drzwiami Zyda wypchna¢, to drugimi wlezie (NKPP 111, p. 980).
Mouchu, psa a zida kdyz desetkrat odzenes, zase ptijde (Celakovsky 1949, p. 572).
Lies, swindle determine the behavior of a Jew: according to the
proverbs, they rob people, keep them in monetary bondage.

Gdzie chtop traci, tam si¢ Zyd bogaci (NKPP III, p. 980).

Zyd czarcie nasienie, dybie na chtopa zniszczenie (NKPP III, p. 988).

Kto ze Zydem konca dojdzie, ten jak pies, co siedzi w budzie, ghupi przyszedt, ghupi
péjdzie (NKPP III, p. 982).
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Gdzie sg Zydzi, tam cztek grosza nie widzi (NKPP III, p. 980).

The Jews are also known as owners of pubs — this allows them to
exploit the weaknesses of ordinary people. In the Polish proverbs the
Poles have predilection for alcohol. The Jews, who are more restrai-
ned in the use of alcohol, use this bad habit to enrich themselves. They
sell alcohol to the peasants on credit and encourage them in various
ways to continue their feast and to spend more money.

Zyd gorzotke sprzedowo,. ale ji nie pije (NKPP III, p. 988).
Kto na zastaw pije, tego Zyd obije (NKPP III, p. 981).
Nie znaj karczmy ni Zyda, nie dokuczy ci bieda (NKPP III, p. 983).

Another important feature of the stereotype of the Jews is greed.

Zyd rzadko w nietatanej sukni (NKPP III, p. 988).
Gdzie sg Zydki, tam i dydki (NKPP III, p. 980).
Wilk i Zyd nigdy nie syt (NKPP III, p. 985).

A person who earns money by money-lending can hardly be not
greedy.

In this case certain behaviors are formed. One should avoid the
help of the Jews, you cannot trust them, all contacts should be stopped
— this is the basis of a quiet life.

Unikaj pomocy Zyda, ghupiego rady, z sgsiadem zwady — a bedziesz bezpieczny
(NKPP 111, p. 985).

Zydowi nigdy nie wierz (NKPP III, p. 988).

Na Zyda tak rachowaé mozna jak na zty zegarek (NKPP III, p. 982).

Nie znaj karczmy ni Zyda, nie dokuczy ci bieda (NKPP III, p. 983).

Nie zaczepiaj Zyda, bo bedzie bieda (NKPP III, p. 983).

Pickniej z chtopami pracowaé, niz z Zydami szachrowaé (NKPP 111, p. 983).

In the proverbs there is a comparison of the Jews with the animal.
It is a wolf.

Wilk i Zyd nigdy nie syt (NKPP III, p. 985).

Wilka, Zyda i thuka nikt poczciwy nie szuka (NKPP III, p. 985).

Zyd i wilk na prézno sie nie krzataja (NKPP III, p. 988).

Zyd chrzczony, chtop nobilitowany, wilk chowany rzadko natury swojej zapamiety-
waja (NKPP III, p. 988).

Zid kitény, vk chovany, mnich z klastera vyhnany — vie to stejné (Celakovsky 1949,
p. 572).

Zid kitény, vk zkroceny, to je nepfitel smiteny (Celakovsky 1949, p. 287).
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Symbolism allows to draw certain conclusions about the stereoty-
pe of a Jew. J. Bartminski writes on the theme of the stereotype of a
wolf in the Polish language picture of the world that a wolf'is the em-
bodiment of rapacity and savagery, it is dangerous for humans
(baprmunbckuit 2005, p. 175). At the same time, it is an animal that is
associated with a person: in fairy tales, the wolf'is a dangerous compa-
nion and assistant to the main character; werewolves change their ap-
pearance on the appearance of this beast. A wolf is a creature that is
alien to humans; it destroys livestock; it can harm people (Kapitsa
2009, p. 93). Therefore, a Jew, like a wolf, is dangerous to humans; his
greed is comparable to the behavior of a predator.

The Jews practice a religion that is alien to the Czechs and Poles.
This is also one of the causes of conflict between nations. The Jews are
negatively regarded in terms of religious affiliation, compared with
the devil.

Gdy diabet nie moze, Zyd mu dopomoze (NKPP III, p. 980).

Jak nie ma wody bez diabta, tak nie ma biedy bez Zyda (NKPP III, p. 980).

Zyd czarcie nasienie, dybie na chlopa zniszczenie (NKPP III, p. 980).

Zyd, Niemiec, diabet trzeci jednej matki dzieci (NKPP III, p.988).

Zyda tylko diabet oszuka (NKPP III, p. 989).

Gdzie Zyd teb wsadzi, tam sie diabet wkinie (NKPP III, p. 980).

Kfest an skrze Zida, jako Cert srze babu (byva oSizen) (Bittnerova, Schindler 2002,
p. 164; Celakovsky 1949, p. 572).

In Czech proverbs, there is a predominantly baptized Jew, but there
1s scornful attitude towards him.

Kfest'an skrze zida, jako Cert srze babu (byva oSizen) (Bittnerova, Schindler 2002,
p. 164; Celakovsky 1949, p. 572).

§e kiténym zidem jen zas do vody (Celakovsky 1949, p. 572). .

Zid kitény, vlk chovany, mnich z klastera vyhnany — vse to stejné (Celakovsky 1949,
p. 572).

7id kitény, vlk zkroceny, to je nepfitel smiteny (Celakovsky 1949, p. 287).

4. The stereotype of the German

The Germans, despite of the neighbourhood to the Czechs and the
Poles, have mostly negative characteristics in the proverbs. In the
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word “German” there is a reference to the fact that this person is

“dumb”, that is one who does not speak (meaning in Slavic langua-

ges), the one who became German,; this sarcastic nickname was given

the first Germans the Slavs met, and this name then spread to all that

were close to him by language or appearance (Briickner 1970, p. 360).

Wtozyt jezyk pod niecki, umie méwié¢ po niemiecki (NKPP II, p. 605).

Mowi po niemecku, ale go Polak za kark bije (NKPP II, p.603).

Gdyby nie ten der-di-das, bylby ze mnie Niemiec (NKPP II, p. 603).

Mluvte s nim, kdyZ je Némec (Bittnerova, Schindler 2002, p. 61; Celakovsky 1949,
p. 567).

The elementary differentiative feature of ethnic isolation of “the
Germans” is the language used by Western neighbours: incompre-
hensible and difficult to understand, it always repelled the Poles (Ro-
dziewicz 2009, p. 130).

Because of their belonging to another branch of the Christian reli-
gion, the Germans are considered foreigners, foes, and even heretics.
Nie kazdego Niemca, ktory ma wasy, si¢ boja (NKPP II, p. 603).

Siedzi zajac na przypiecku, mowi pacierz po niemiecku (NKPP II, p. 604).

Kto Niemcowi stuzy, temu diabet ptaci (NKPP II, p. 603).

Nie czyn grzechu nieczystego, strzez si¢ stroju niemieckiego (NKPP II, p. 603).

Niemiec w radzie, koza w sadzie, wilk w oborze, tgarz przy dworze, bialoglowa na
urzedzie — za diabta to wszystko bedzie (NKPP II, p. 604).

S ptakem dité, kmet s mladici, Némec s malvazim v lahvici, coz nekfest ansky
zachazi, kdy? jim do rukou piichazi (Celakovsky 1949, p. 567).

The mention of the devil can be often found in the proverbs. Like
the Jews, the Germans are considered the creatures of the devil.

The Germans often have a negative intellectual characteristic in
the proverbs.

Co si¢ Niemiec rozumie na ogorku (NKPP II, p. 605).

Niemiec jak wierzba: gdzie go posadzisz, tam si¢ przyjmie (tam rosnie) (NKPP II,
p. 604).

Although their intellect is sometimes mentioned:
U Niemca ucz si¢ rozumu, u Polakéw cnoty (NKPP II, p. 605).

Their love for beautiful clothes and neat appearance is often shown
in the proverbs.
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Zakochai si¢ jak diabet w niemieckim ubiorze (NKPP II, p. 605).
Spieszy si¢ jak Niemcy na jarmark (NKPP II, p. 605).
Neboji se Némec, 7e mu gaté vezmou (Celakovsky 1949, p. 211).

A special feature of the Germans is greed.

U Niemcéw i mucha si¢ nie pozywi (NKPP II, p. 605).

U Niemca co figiel, to grosz (NKPP II, p. 605).

Niemiecka oswiata z kieszeni wymiata (NKPP II, p. 604).

Czego Niemiec za pieniadze nie zrobi? (NKPP II, p. 603).

Niemiec lepszy od Zyda, bo i wody na goraco nie da si¢ darmo napi¢ (NKPP II, p. 604).
You can compare it with a Jew, in the stereotype of which this cha-

racteristic is also represented.
The Germans are also characterized as a sly nation.

Kde Némkyné, tam fale§; kde cikénka, tam kradez (Celakovsky 1949, p. 567).

Je Némec, nevét (Bittnerova, Schindler, 2002, p. 117; Celakovsky 1949, p. 567).

They can swindle, you cannot trust them.

Perhaps because of the greed and stupidity of the Germans (as well
as the lack of language contact), relations with them reached a dead-
lock, so it is difficult to do business with them, to negotiate something.
Pierwszej potkniesz promien stonica, nim z Niemcami dojdziesz konca. Zgoda z Nie-

mcami jak wilkom z baranami (NKPP II, p.604).
Je Némec, nevét (Bittnerova, Schindler, 2002, p. 117; Celakovsky 1949, p. 567).

In some contexts, the wolf appears, just as in the proverbs of the Jews.

Niemiec w radzie, koza w sadzie, wilk w oborze, tgarz przy dworze, bialogtowa na
urzgdzie — za diabla to wszystko bedzie (NKPP II, p. 604).

In general, the stereotype depicts a German in a negative light.

Niemiec dobry, ale trzy metry pod ziemiag (NKPP II, p. 604).

Gdzie Niemiec staje, tam trawa nie ro$nie (NKPP II, p. 603).

Nie kazdego Niemca, ktory ma wasy, si¢ boja (NKPP II, p. 603).

Niemiec bez figla z tawy nie spadnie (NKPP II, p. 603).

Lepsi teplé pivo nez studena Némbka (Bittnerova, Schindler 2002, p. 126).

Dobry Némec, mrtvy Némec (Bittnerova, Schindler 2002, p. 42).

Mol v drahém ruse, ziva ryba na suse, vlk mezi kozami, zak mezi pannami, kozel
v zahradg, Némec v Seské rads: kde to piebyva, tu dobie nebyva (Celakovsky
1949, p. 567).

The differences in culture, in religion, in many other spheres of life
and proximity led to the fact that these nations are constantly compa-
red and compared in the proverbs.
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Poki $wiat swiatem, nie bedzie Niemiec Polakowi bratem (NKPP II, p. 604).

Niemcy pany, a Polany bydto (NKPP II, p. 603).

Polski most, niemecki post, wloskie nabozenstwo — wszystko to btazenstwo (NKPP
11, p. 604).

Niemiec pyszny i hardy rad widzi krwawe boje, lecz pola nie dostoi, bo si¢ Polaka boi
(NKPP II, p. 604).

U Niemca ucz si¢ rozumu, u Polakéw cnoty (NKPP II, p. 605).

The Poles appear mostly in a winning position; they are not afraid
of their neighbours, perhaps there is an excessive boast.

The Czech proverbs also show antipathies of the Czechs and Ger-
mans, these are completely different nations that will never have good
relations.

Tenkrat Némec Cechu pieje, kdyZ se had na ledu hieje (Bittnerova, Schindler 2002,
p. 164; Celakovsky 1949, p. 567).

Némec bude tehdy Cechu ptat, az se had na ledu bude hiat (Bittnerova, Schindler
2002, p. 164).

Spise ora¢ dobrym knizetem bude, nezli Némec s Cechy vérné zbude (Bittnerova,
Schindler 2002, p. 164).

Cech promokne na kiizi, Némec durch um durch (Bittnerové, Schindler 2002, p. 97).
My jsme my, a Némci jsu Némci (Bittnerova, Schindler 2002, p. 117).

5. The stereotype of the Gypsy

The proverbs have more archaic lexemes Cygan, cikan.

M. Zambrzycka says that in the Polish mentality the stereotype of a
Gypsy is dual: on the one hand, it is treated as positive, according to
which Gypsies are free people, sorcerers, musicians, in attractive co-
lorful clothes with a lot of ornaments. The image of the Gypsy is ro-
manticized. On the other hand, the Gypsies are homeless wanderers,
lazy, robbers, crooks (Zambrzycka 2012, p. 2). If we appeal to the pro-
verbial fund, we can distinguish the following features of the stereotype.

A lot of the proverbs contains the lexeme ,,thief, deceiver, fraud-
ster, theft”. This is one of the main characteristics of the Gypsy.

Co Cygan, to szalbierz (NKPP I, p. 343).
Cygan w domu nie kradnie (NKPP I, p. 344).

Co Zyd naorze, to Cyganem lekko zawtoczy (NKPP I, p. 343).
Privykl psoté jako cikan Sibenici (Celakovsky 1949, p. 571).
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Besides a person who does not have a permanent place of residen-
ce, who will not work on the land or serve in the army. Horse trade and
music playing are very popular (Bartosz 2008, p. 16). You can find
proverbs that give an idea of the “fair” occupation of the Gypsies:

Co Cygan, to kowal (NKPP I, p. 343).

The “Gypsy-horses” correlation is one of the most common in this
stereotype:
Cyganska kobyta trzy dni a dzien biezy (NKPP I, p. 344).

In the last proverb, there is no specific lexeme “horse”, but the
word kowal ‘blacksmith’ refers to one of the main occupations of a re-
presentative of this profession — shoeing horses. A person dealing with
horses must be able to maintain them, including shoeing them.

You can correlate the main feature of the Gypsy ‘thief, deceiver,
crook’ with the definition of ‘cunning’:

Cygan swymi dzie¢mi §wiadczy (NKPP I, p. 344).
Cygan za Cyganem, a ja za waspanem (NKPP I, p. 344).

A Gypsy is hiding behind other people, cheats, avoids unpleasant
situations.

A Gypsy is undoubtedly a free man, he does not lead a sedentary li-
festyle, he is constantly moving.

Niewolnik Cygan rzadko si¢ nada (NKPP I, p. 345).

The Gypsies are also known for doing fortune telling, which is also
reflected in the proverbs.

Kazdy cikan hada podle své planety (Bitvtnerové, Schindler 2002, p. 35).
Zly by z tebe byl cikan, neumis hadati (Celakovsky 1949, p. 571).

Another features of a Gypsy are his cheerfulness, craving for mu-

sic, entertainment and festivals. Wedding is one of these events.

Bez Cygana wesele si¢ nie obejdzie (NKPP I, p. 343).
Cygan si¢ pyszni, kiedy czerwone spodnie nadzieje (NKPP I, p. 343).
Cygan bez drumli jako dziad bez jeza (NKPP I, p. 343).

A bear as an animal attribute of a Gypsy is also represented in the
proverbs.
Niedzwiedz tancuje, a Cygan pieniadze bierze (NKPP I, p. 345).

29

The mention of the dark complexion of the Gypsy is in the pro-
verbs of both nations.

Szkoda my¢ Cygana i tak czorny zostanie (NKPP I, p. 345).
Cikana myti marna prace (Bittnerova, Schindler 2002, p. 79; Celakovsky 1949, p. 482).

6. The stereotype of the Turk

In the proverbial picture of the world of the Poles and the Czechs,
the Turks are cowardly, weak and stupid people:

Bije si¢ jak Turek, chowa si¢ za murek (NKPP III, p. 548).
Cerny jak Turek a hlupy jak lulek (Zaoralek 1963, p. 602).
Poturcenec horsi Turka (Bittnerova, Schindler, 2002, p. 29).

Their dark complexion is also mentioned. Their faith is also wrong
(as many other nations with other religions, such as the Germans and
Jews).

Nad Turki i Tatary nie ma gorszej wiary (NKPP III, p. 548).

In general, the stereotype of a Turk is negative in both languages.

7. The stereotype of the Hungarian

The stereotype of the Hungarians is ambiguous. In all the Polish
proverbs there is a friendly attitude towards the representatives of this
nation, the most famous proverb to present day is:

Polak, Wegier dwa bratanki i do szabli i do szklanki (NKPP III, p. 675).

There is also a common weakness of both nations for alcohol:
W Wegrzech si¢ wino rodzi, a w Polsce umiera (NKPP III, p. 675).
W Polszeze jes¢, w Wegrzech pi¢, w Niemczech spa¢, we Wloszech gachowaé
(NKPP III, p. 675).

The Hungarians in proverbs are sister nation that has a positive
characteristic. In the Polish picture of the world, they are just like the
Poles, associated with alcohol.

Unlike the Polish the Czech proverbs demonstrate a negative atti-
tude towards the Hungarians.

Uhru zadnému nevéf, led %(tery ma tii oéi v &ele (Celakovsky 1949, p. 576).
Da az na uhersky mésic (Celakovsky 1949, p. 576).
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The last proverb has the meaning ‘after a very long time, never’.
Therefore, we can conclude that in the Czech proverbial picture of the
world the Hungarians are unreliable, guileful people.

8. Conclusions

The analysis of the proverbs let us reveal the distinctive features of
ethnic stereotypes in the Czech and Polish proverbs.

The idea of themselves in the Polish language picture of the world
is rather positive. In the proverbs the important qualities of the Poles
are their nobility, patriotism, religiosity. The opposite characteristics
will be weakness for alcoholic beverages and abundant nourishing fo-
od, as well as untidiness, rudeness, ignorance. In general, there are
more proverbs with positive connotation than with negative connota-
tions.

The autostereotype of the Czechs is positive. Representatives of
this nation are distinguished by their mental abilities, honesty, decen-
cy, strong character.

A Jew in the Polish proverbs is not engaged in the work that resides
in the Poles: he does not plow, he does not serve in the army. The me-
ans for living for a Jew are the maintenance of taverns and operations
with money; these occupations bring him good profit, which allows
him to live comfortably and increase his fortune. A Jew often reaches
prosperity in dishonest way, since he is cunning.

In the proverbs a German is a stranger, speaks an incomprehensible
language and adheres to the wrong religion. He does not deserve con-
fidence and respect. The stereotype dualism is expressed in the positi-
ve interpretation of the mental abilities of the Germans. In the stereo-
type of the German there are definitions of ‘devil’, ‘wolf”, ‘greed’.

In the stereotype of a Gypsy we identified the following characteri-
stics. First of all, a Gypsy is a thief, a deceiver and a cunning one, and
secondly, he is a nomad, a tramp, does not live in one place, constantly
moves. A Gypsy loves fun, music, festivals and he also has dark comp-
lexion.
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In the characteristics of the Turks a main role is played by their dif-
ferent (in relation to the Poles) religion. They are also cowardly, stu-
pid, and made a negative impression.

In the proverbs the Hungarians are a sister nation for the Poles, but
alien and antipathetic for the Czechs.

Source shortcuts

NKPP I Nowa ksigga przystow i wyrazen przystowiowych polskich, red. J. Krzy-
zanowski, t. [. Warszawa: Panstwowy Instytut Wydawniczy, 1978.

NKPP II Nowa ksigga przystow i wyrazen przystowiowych polskich, red. J. Krzy-
zanowski, t. I[I. Warszawa: Panstwowy Instytut Wydawniczy, 1978.

NKPP IIT Nowa ksigga przystow i wyrazen przystowiowych polskich, red. J. Krzy-
zanowski, t. IIl. Warszawa: Panstwowy Instytut Wydawniczy, 1978.

Bibliography

Bartosz A., 2008, Poznajemy histori¢ Romow, Szczecinek: Zwiazek Romoéw Pol-
skich: Instytut Pamigci i Dziedzictwa Romow oraz Ofiar Holokaustu.

Bittnerova D., Schindler F., 2002, Ceskd piislovi: Soudoby stav konce 20.
stoleti, Praha: Univerzita Karlova v Praze.

Briickner A., 1970, Stownik etymologiczny jezyka polskiego, Warszawa: Wiedza
Powszechna.

Celakovsky F. L., 1949, Mudroslovi ndrodu slovanského ve prislovich: Pfipo-
Jjena jest sbirka prostonarodnich ceskych porekadel, Praha: Vysehrad.

Kapitsa F.S., 2009 Slavianskie traditsionnye verovaniia, prazdniki i ritualy: spra-
vochnik [Slavic tradition beliefs, holidays and rituals: handbook], Moscow,
Flinta Nauka.

Rodziewicz B., 2009, Poki swiat swiatem, nie bedzie Niemiec Polakowi bratem
— jezykowy stereotyp Niemca (model archaiczny). ,,Annales Neophilologia-
rum” [Szczecin], nr 3, s. 129-135.

Slovnik ceské frazeologie a idiomatiky, 2009, red. Fr. Cermak [et al.], Praha: LEDA.

Zambrzycka M., 2012, Stereotypowe wizerunki Cyganéw-Romow w kulturze
i jezyku polskim, [w:] Kultura i Historia, t. 22, Lublin. Online: http://www.
kulturaihistoria.umcs.lublin.pl/archives/4211 [accessed 28 March 2016].

Zaoralek J., 1963, Lidovd réeni. Praha: Nakladatelstvi Ceskoslovenské akademie
véd.

Zbikowski A., 2000, Zydzi. Wroctaw: Wydawnictwo dolno$laskie.

Baprmunabsckuit E., 2005, A3viko60ii 06pasz mupa: ouepku no s3mHoauHe8uCmu-
ke, Mocksa: Unapux.

32



