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Abstract: The main aim of this paper is to analyse the notion of polycentricity (Blommaert 2005; 2010) and
its application to Moroccan Arabic as a possible polycentric language. I understand polycentricity in the
sense that any environment in which human beings gather and communicate is by definition polycentric and
may therefore contain more than one identifiable centre of power (Blommaert 2005). A second objective is

to explore how the digitalisation of Moroccan society and the increased use of social media and digital plat-
forms are central to the phenomenon of polycentricity in Moroccan Arabic. In order to do so, I will examine
a corpus of uses in various social media and digital platforms as a highly revealing manifestation of polycen-
tricity and heteroglossia in Moroccan Arabic. The analysis reveals how practices and voicing are not subject
to constraints or a single norm that defines what is ‘irregular’ or plain, thereby creating a rather complex

polycentric system in Moroccan Arabic that affects both the language itself as linguistic system and its patterns
of use.

Keywords: Moroccan Arabic, polycentricity, digitalisation, (de)normalisation and heteroglossic linguistic
practices

1. Introduction

The advent of digital platforms, including social media, instant messaging, and online
communities, has transformed language dynamics in Moroccan society, giving rise to
novel modes of expression and communication styles using Moroccan local languages.
This new model of communication has particularly favoured the use of Moroccan Arabic
(hereinafter MA) and Amazigh in both private and public media. This is partly attribut-
able to the privatisation of broadcast media and telecommunications, and has affected the
way Moroccan society conceives mother tongues as both a language and a resource. This
paper focuses especially on MA, the use of which has expanded over the last decade on
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national TV channels and mediated computer communication, and which is now used
intensively on social media such as Facebook, YouTube, TikTok, Instagram and other
virtual platforms. These dynamics trigger linguistic, social, political and identitarian
changes that need to be explored and analysed through research that looks beyond the
large-scale of social and linguistic elements and a micro gap related to individual inter-
actions, speech patterns and communicative dynamics and by addressing the focus on
complexity, diversity, multiplicity and polycentricity in multilingual Morocco. The main
aim of this paper is therefore to analyse how the digitalisation of Moroccan society and
the increased use of social media and digital platforms are central to the phenomenon of
polycentricity in MA. I investigate how the creation of polycentricity in MA could play
a role in the (de)normalisation and (de)centralisation (Milroy 2001) of this variety in
a new Moroccan language market and regime. My interest lies essentially in the concep-
tualisation of polycentricity in sociolinguistic and digital terms applied to MA. My anal-
ysis is based on a language corpus taken from various social media and digital platforms
that includes influencer profiles as a highly revealing manifestation of polycentricity in
MA. My analysis follows the concept of polycentricity (Blommaert et al 2005; Blom-
maert 2010) and its application to MA. A further objective is to consider the potential
utility of the concepts of scale and discourses in digital media in relation to both, the
polycentric character of MA and subsequently its multi-layered repositioning in the so-
ciolinguistic regime. In this sense, polymedia analysis (Madianou 2015) provides an in-
sightful tool and method for understanding and interpreting today’s digital interaction,
considering digital media not as isolated platforms but rather as an interconnected mul-
timodal (Kress 2010) and polycentric environment. For the purpose of this article, MA
represents not just a linguistic variety or local language but also a semiotic resource with
several uses: (i) to communicate and build a translocal and transnational linguistic com-
munity; (ii) as a commodity in material, virtual and transnational markets; and (iii) as
a tool for creative identities and subjectivities performance (Hachimi 2016).

This paper is structured as follows: Section 2 describes the theoretical background of
the notion of language as a resource connecting scale and sociolinguistic regime. Section
3 focuses on polycentricity and complexity applied to the context of Morocco and MA.
Section 4 discusses digital platforms as spaces for interaction and communication in
digital environment. Section 5 offers quantitative data related to the use of the internet
and social media in Morocco. Section 6 provides an overview of the research methodol-
ogy and the data collection process. Section 7 is dedicated to the analysis with a special
focus on polycentricity in MA associated with heteroglossic repertoires and its role in
the development of complex linguistic practices and norms. The article ends with a series
of conclusions in Section 8.

2. Theoretical starting points: Language as a resource and digitalisation

Language is a political and social force and is therefore managed, regulated, regiment-
ed and policed (cf. Blommaert 1999; Kroskrity 2000; Heller 2010; Costa 2019). Chang-
ing the position of a language or language variety in a specific sociolinguistic regime
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involves the repositioning of this variety within a language hierarchy, usage domains, and
user profiles, and thus has ideological, sociopolitical and economic implications. In this
sense, the idea of repositioning evokes a particular social and political conceptualisation
of language in the sense that it is considered a resource and cultural capital (Bourdieu
1982; Heller 2006; Blommaert 2007a). As Pietikdinen (2010: 81) argued, “this view of
language moves away from the notion that languages are whole, bounded, complete
entities and leans toward a more heteroglossic understanding that speakers draw on lin-
guistic and semiotic resources.” Heller (2010: 350) pointed out that “the emergence of
the idea of language as resource, and of the new forms of its production and circulation
in current market conditions, does challenge dominant ideologies of language in important
ways [...] we can draw on Bakhtinian notions of heteroglossia, Foucauldian ideas of
discourse, and Bordieuan ideas of markets to reimagine language as communicative re-
sources socially constructed in uneven, unequal distributed social spaces.” In addition,
and as Blommaert (2010: 155) argued, languages are also placed resources, that is, a giv-
en language may be perfectly functional and valuable in certain positions but may become
dysfunctional elsewhere. Furthermore, languages are structured in ways that make sense
not only in a specific social and ideological context, but also in particular chronotopes.
Sociolinguistic dynamics of change also create differences in the values of languages
because several functions are reallocated to them as accommodated resources. However,
the social value of a language is a social construct that involves a series of historical
conditions, and hence historical power relations and hierarchies between languages are
strongly bound to social, political and economic factors. Indeed, the study of MA provides
an insight into the longitudinal processes of change in the role and function of this va-
riety, as well as its current values in Moroccan society and its sociolinguistic regime
(Moustaoui 2023).

The relocation of MA as a new linguistic resource has led to a repositioning of this
variety within the Moroccan sociolinguistic order (Moustaoui 2016). This repositioning
marks a decisive shift in the power relations established by the state’s sociolinguistic,
political and economic regime, but also in the historical relations of dominance and
subordination between languages, known historically as diglossia, in the Moroccan lin-
guistic market (Ennaji 2011) with Modern Standard Arabic (hereinafter MSA) being the
high variety and MA the low variety. Consequently, MA as a language variety and a re-
source is used not only over a large territory, spaces and sites, but also by diverse and
polycentric communities with considerable linguistic variation and several centres.

3. Polycentricity and complexity in MA practices

Blommaert et al. (2005) described the situation of a language with several interacting
centres, each with their own codified norms by using the term polycentricity and they
considered it as a theoretical metaphor based on the idea that linguistic practices are
shaped by various sociolinguistic norms, authorities or centres. A centre is thereby defined
not by its physical materiality, but by the way community connectivity is organized.
Blommaert et al. (2005) have associated these normative centres with particular places
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in the urban space, such as schools, mosques or local shops. Blommaert (2010) also
points out that every environment in which human beings meet and communicate with
each other is almost by definition polycentric. Consequently, all language practices, in
the case of both standard and non-standard languages, are polycentric in nature. Blom-
maert (2010: 40-41) also points out that “polycentricity is a key feature of interactional
regimes in human environments: even though many interaction events look ‘stable’ and
monocentric (e.g. exams, wedding ceremonies), there are as a rule multiple — though
never unlimited — batteries of norms to which one can orient [...]. This multiplicity has
been previously captured under terms such as ‘polyphony’ or ‘multivocality’.” Howev-
er, languages unite through their use, and they separate through the development of
linguistic norms and orders of indexicality and linguistic variability that the same speak-
ers can identify. As Blommaert (2007b: 117) argued, “Indexical order, thus, is the
metapragmatic organising principle behind what is widely understood as the ‘pragmat-
ics’ of language.”

In a particular kind of polycentric environment, people have a range of overlapping
navigating points in which they can choose from the various varieties, accents, registers,
and discourses that can be found and inscribed on the physical and virtual linguistic
landscape. To investigate this multi-layered and polycentric character of MA, a concep-
tual move of this article is the consideration of MA as a space of spaces, linked not just
to a single geographical place, but rather to a ranking of registers classified in terms of
value or adequacy that are constructed situationally in interaction and that emerge in
multiple, differentiated contexts. Polycentric environments like MA also involve multiple
scales, each ascribing different values and functions to this variety. For the purpose of
this article, scale can be helpful in seeing how the process of repositioning MA is ac-
companied by processes of hierarchical ordering: shifts in scale trigger shifts in value
and function (Blommaert 2007b: 126) in which different discourses and their significations
are networked together. Yet, in a polycentric environment such as MA, any extension of
the use of a language into areas where it was not previously used (education, the media,
literature, the institutional domain, the linguistic landscape, etc) leads us to reflect on the
relationship of this language with the other varieties present in the linguistic market. This
also raises important questions regarding language policy, planning and management:
i) How does polycentricity in MA relate to heteroglossic language practices and the
construction of local subjectivities and new forms of belonging? ii) How does this phe-
nomenon work in digital social networks? iii) How the speakers mobilise distinct resourc-
es from their polycentric language repertoires?

In a polycentric MA context, where the logics and regimes of different regions,
trans-local communities, domains and contexts overlap, people have needs and opportu-
nities, or desires to use several genres, registers, and accents in their everyday lives. This
is increasingly related to economic, cultural, and sociolinguistic features, generating a lan-
guage commodity. In the Moroccan context, the strengths that influence the cultural and
linguistic needs of MA linguistic communities are linked not only to subjectivities and so-
cio-political identities such as digitalization and the emergence of social media and dig-
ital communication. The resulting kind of contemporary polycentric environments present



LP LXVII (1) Digitalisation and polycentricity in Moroccan Arabic 101

new challenges to MA in digital social media and the digital polycentricity and linguis-
tic practices they have applied to date.

The other interrelated shift is how the transformation from oral to written form cre-
ated new contexts and spaces, especially within the media, indicating the modern value
of MA as a resource and its fit with the requirements of the modern information society
(Michalski 2019). In this sense, these spatial scales move MA from its traditional, geo-
graphic and institutional places into new, often hybrid spaces, in which semiotic practic-
es are created, linked to Morocco’s new economy (Moustaoui 2019), activism (Suarez
Collado & Moustaoui 2023), urban music (Boum, 2012; Moreno Almedia, 2017) and
popular music (Hachimi 2022). Within this scale, at least two changes are taking place:
(1) from local to global and (ii) from the use of mainly one variety or register to polycen-
tric and hybrid practices, thereby guaranteeing what Heller (2003) calls the ‘commodifi-
cation of languages’. This commodification has created new values for MA in social
media.

4. Digital language communities of practice

Digital platforms are spaces of performance, creativity, linguistic innovation and di-
versity, where communities of practice and speakers experiment with new styles and
functions of language and express different forms of belonging and identities, attitudes,
and opinions. Digital platforms are also considered spaces of linguistic contact and ne-
gotiation in which several users interact and communicate with other linguistic commu-
nities and ideologies and they navigate within linguistic norms and pressures that they
may contest or renegotiate. In addition, by substituting physical interaction for a digital
alternative, several platforms have introduced a novel avenue for building a sense of
community and regimes of communication, transcending established political and admin-
istrative boundaries (Quercia et al. 2012; Takhteyev et al. 2012) in order to diffuse opin-
ions, information and ideas across space. This has led to the emergence of a new type
of geospatial information that defies the conventions of authoritative or volunteered ge-
ographic information and introduces a new virtual order of interaction. In this sense,
Danesi (2017) examined the nuanced impact of digital communication on interpersonal
relationships and language usage, shedding light on how digital interactions influence
language patterns and shape communication dynamics. Within these new dynamics, var-
ious connected virtual communities are formed around issues related to a specific virtual
space such as the polycentric one. This process generates a large polycentric structure,
which comprises not only speakers from a specific state within its established legal or
political norms and borders but also other communities, people and speakers outside and
under the jurisdiction of a particular state (Androutsopoulos & Vold Lexander 2021). In
a rapidly changing linguistic, virtual and human landscape, the projection of linguistic
practices onto the virtual space thus spans multiple zones, sites, contexts and semiotic
cartographies.

So, my aim in this paper is to identify the spatial distribution of global Moroccan
communities in social media and the manner in which MA is regimented, used and
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capitalised within and from its digital polycentric environment. In this sense, the notion
of ‘digital polycentricity’ (Androutsopoulos & Vold Lexander 2021) will help us to ex-
amine how participants use digital media and choose a range of varieties, registers, ac-
cents and discursive practices that are related to their multiple forms of belonging and
subjectivities.

5. Digital platforms and multilingualism in Morocco

The use of the internet in Morocco is increasing steadily, with 34.47 million users in
January 2024, reflecting a penetration rate of 90.7%, according to the Digital 2024:
Morocco report. Social media are also widely used, with 21.30 million users, 55.7% of
the population and a total of 51.36 million cellular mobile connections were active in
Morocco in early 2024. A notable demographic trend shows that the majority of social
media users are men (58.3%), while women make up 41.7%. The same report notes that
the number of social media users in Morocco is equivalent to 55.7 percent of the total
population and 61.5 percent of the total internet user base used at least one social media
platform (Datareportal 2024).

The growing use of the internet and social media in Morocco, driven by mobile
connectivity, provides young users with considerable opportunities and highlights the
importance of digital media as a key avenue for engaging Moroccan consumers. In ad-
dition, the rise of the internet, along with the country’s complex multilingual landscape,
has significantly transformed the way information is constructed and consumed, particu-
larly through digital and social media. Young Moroccans — the most digitally literate
segment of the population — are at the forefront of this transformation, actively engaging
with various digital platforms using local languages (Zaid & Ibahrine 2011).

This has amplified the role of digital media in shaping public opinion and spreading
information, making it a critical factor in the broader social and political dynamics of
Moroccan society and serving as a means “to counter the hegemonic discourse of tradi-
tional media” (El-Issawi 2016: 6). Furthermore, Morocco’s local multilingualism adds an
additional layer of complexity to the digital landscape. Traditionally, news, information
and media were available principally in MSA and French, the languages of power and
education in Morocco. However, the proliferation of new media technologies has brought
about a process of language democratisation, resulting in an increased use of MA or
Darija' and Amazigh. This linguistic shift in the digital space not only reflects Morocco’s
social and cultural plurality but also has significant implications for accessibility and
inclusivity. As more digital platform outlets offer content in MA and Amazigh, populations
who may not be as fluent in MSA or French now have greater access to news and in-
formation. This is particularly important for rural and less literate segments of the pop-
ulation, as well as for the Amazigh-speaking community, which has historically been
marginalised in terms of its linguistic representation in the media (Lafkioui 2024). Fur-
thermore, the spread of digital networks and social media allows Moroccan diaspora

! Moroccan Arabic is also called Darija.
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communities to stay connected with information from home, wherever they may be.
Digital platforms also foster spaces for political discourse and social mobilisation, espe-
cially among younger generations who are more adept at using these tools in which the
local languages are relocated and capitalised. This trend underscores the growing role of
digital technologies in defining the public sphere in contemporary Moroccan society. In
the digital area in particular, MA has gained significant traction in the media landscape,
reflecting a greater leaning towards embracing the linguistic realities of everyday com-
munication in Morocco. One of the key reasons for MA’s growing presence in digital
platforms is its ability to connect with a broader audience on a more personal and relat-
able level. By using MA as a lingua franca, media outlets and content creators can
communicate directly with Moroccans, breaking down the barriers created by the more
formal and less commonly spoken MSA or the often elite-driven use of French. In ad-
dition, a number of intellectuals and media figures have also emerged as proponents of
MA in digital platforms. So, the growing presence of MA in the media reflects its prac-
tical role as a language of mass communication and social cohesion and as a potential
semiotic resource. By gaining traction, MA not only empowers a broader spectrum of
Moroccan society but also challenges traditional linguistic hierarchies that have long
shaped the country’s media and intellectual landscape.

6. The present study

In recent years, I have observed and participated in several social media. In particular,
I have observed the accounts of a number of influencers that have a notable presence in
the Moroccan public sphere and on digital platforms. Furthermore, I have noted how the
social and linguistic context has influenced the way Moroccan influencers build and
consolidate their social media presence.

This study employs two methodological tools: polymedia analysis and digital obser-
vation. As I argued previously, my analysis touches on two critical concepts in sociolin-
guistics: complexity and polycentricity. The ongoing diversification of interpersonal media
is effectively theorised with the concept of polymedia (Madianou & Miller 2013). To this
purpose, I will conduct a polymedia analysis — an insightful tool and method for under-
standing and interpreting today’s digital interactions that considers digital media not as
isolated platforms but as an interconnected polycentric environment. Polymedia analysis
also refers to the diverse media choices available for communication, from text to video
and voice, and how individuals use these to manage social/digital interaction and rela-
tionships. As Madianou and Miller (2013: 170) state: “It is an ‘integrated structure’
within which each individual medium is defined in relational terms in the context of all
other media.” This methodology will help us analyse how MA linguistic communities
use the collective landscape of tools to fit their specific communicative needs, often
combining various semiotic artefacts to create meaningful ways of connecting and inter-
acting in the digital space. Polymedia analysis also implies a shift in agency and respon-
sibility for users, highlighting how linguistic choices within this environment can reflect
social relationships, cultural norms, and individual ideologies. This methodology is espe-
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cially relevant for exploring how Moroccan linguistic communities balance complex so-
cial interactions using MA and its various accents and registers by blending various
platforms to communicate appropriately across different contexts and spaces, including
transnational ones. Lastly, a polymedia analysis also focuses our attention on how MA
usage patterns and linguistic choices shape communicative norms and expectations in
a particular kind of polycentric environment. As for the digital observation, it should be
noted that social media are considered a research site of data collection method for the
study combined with a content analysis of the profiles of numerous Moroccan influencers.
This approach considers social media as a particular type of hybrid site, replete with
videos, texts, visual artefacts and/or connections between speakers, communities and en-
tities. For the purpose of this study, I have examined the profiles of five influencers: two
women and three men, whose details are given in Table 1.

Table 1. Influencer profile information

Influencer’s Name Sex and age Digital platform Profession
Hicham Chaibi Male https://www.tiktok.co | Creator content in MA
32 m/@hicham_chaibi93
Mayssa Salama Ennaji Female https://www.facebook. President of
54 com/elMayssa (@NeoMoroccans
ThinkTank
Said Abarnous Male https://www.facebook. Artist
49 com/Abarnouss
Choumicha Chafay Female https://vm.tiktok.com/ Chef, TV presenter
53 ZGe2b4Dor/ and content creator
Ahmed Asid Male https://www.tiktok.co | Amazigh and political
63 m/(@ahmed.aassid activist. Professor of
Philosophy

I chose a diversified linguistic corpus composed of a number of videos representing
examples of spoken MA in terms of registers and subvarieties. It should also be noted
that some of the examples also contain words from other linguistic varieties, namely
MSA, Amazigh or French. I have decided to choose a phonetic spelling for the MA script
that is more in line with the pronunciation and linguistic realisation of the speakers.?

7. Results

7.1. MA as individual talent and accent

The first example is from TikTok. It is a video posted by the Moroccan influencer
Hicham Chaibi, who lives in Spain. The video reports an act of racism he and his friends
experienced in the centre of Madrid. The video received 44,000 views and 115 comments.

? The audios are available under this link: https://drive.google.com/drive/folders/1vC3ffJ3RVDgxol ON-
noTUBHQDcYthgiP7.
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Most of the comments are written in Arabizi, an informal writing method that uses
Latin characters and numbers to represent Arabic sounds. The title of the video, which
is written in MA, reads “what happened to me with racism and the police” and features
a police sticker and a Spanish flag (Figure 1 and Example 1).

“
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Figure 1. Title of the video posted on TikTok®

Example 1
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3L Bk ey s Ge S Sl el A JlSe aals zla s o) A 58 (S8IS dae (5] Al OGS el
'@;@J\dgaédlﬁé)ﬂ\bw&

asma‘ asma ‘' had l-laqgta iiq ‘at It ana f had I-blad hadi. haraz ka-ntmassa ana "u d-dar-
11 f wahad I-bldsa smitha alparte byeha, bhal ila gulti I-mdina [-qadima [ kaza, ga hiyya
dak s-s1, ‘andhum zayad dak $-st nadi. “u had I-blasa f I-lil ka-tkin ‘amra fiha d-diskitekat,
n-nas ka-ykiunii sarbin harzin ka-ntmassaw dozna min wahad z-zanqa, tkrwazind m‘a
hamsa dyal d-drart m ‘ahum doarriya. (...) wahad $-swiva huwwa d-darri sahabhda huwwa
vimst ‘and d-dorrt gal-lih ‘las ka-tsaf [T f sahabti? hna ‘arfin dik I-blasa Swiya fiha z-zka.
(...) mnin wsalt ‘ondi ana huwwa bda ka-yguwwat hadik I-1tba ‘las ka-tsuf It f sahabti.
ana bgit nbarrad 'u golt-lih la ana ma-sufis lik f sahabtok wulla walia. wahad $-Swiva
‘u ana nsifu ka-ytliq It wahad d-darba hnaya, zab llah ma zZabhas It f ‘int ana m'a
drabni "u ana nazhal. ta gelt dik I-l 'tba was ta ana zZay mahsi taht batii zay qata * homstas
al-kiliimetr msaftent refiilt, ana rah ‘ayas m‘ah ‘a disiv andya rah matshal hadr ga mastanaf.
(...)‘a hollitii ‘a zokitii wahad s-Swiya u-tlahit ‘Ith "u ana na ‘tth wahad I-krosé safi ‘u hiyya
tnid tommak, tbalblat. d-drari m'a kull ST hazzi l-qraT dyal z-zzaz wahad ‘ukkaz
l-qra v bdaw kay mon hda uzhi paq paq. kda-nasma*“ ‘a d-darri gal-Ii dik I-lTha ‘allaq.

[Listen, listen — this incident (scene) happened to me here in this country. I was out walk-
ing with my friend in a place called la Parte Vieja, kind of like the Old Medina in Casa-

3 https://www.tiktok.com/@hicham_chaibi93/video/7293279855792098593
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blanca, but there it’s even wilder and more intense. At night this area is packed, full of
nightclubs, drunk people out on the streets. We were walking and passed through an alley,
ran into five guys with a girl. After a bit, the girl’s boyfriend goes up to my friend and
says, “Why are you looking at my girlfriend?”” You know that place has a reputation, a bit
rough. When I got there, he started shouting that same thing: “Why are you looking at my
girlfriend?” I wanted to cool things down, so I told him, “No, I didn’t look at your girlfriend
or anything.” A moment later, I see him throw a punch at me here -thank God it didn’t
land in my eye. He hit me, and I lost it. I thought to myself: “Man, I came here high,
under the boat, I crossed the strait during 15 kilometers, my nerves are fried, I’ve been
living off nothing but dessert for a while, I’'m exhausted.” So, I let him swing a little, then
I lunged at him and gave him a hook. That’s when everything blew up. His friends all
grabbed glass bottles and one of those bottle sticks, and they started swinging right by my
face, bang, bang. I could only hear my buddy saying that line: “Comment on it.”]

In this video, Hicham Chaibi speaks the Darija variety from Casablanca, which is also
his native variety. Casablanca is Morocco’s largest city and economic centre, where mo-
dernity and cultural diversity are the norm. The city’s accent has become a symbol of
these positive qualities and is commonly perceived as representative of open-mindedness
and connectedness to the world of modernity. In Moroccan communication culture, the
Casablanca accent is associated with cosmopolitan lifestyle and Moroccan youth who are
exposed to international influences and contacts and are aware of global trends. The
identity of these young, cosmopolitan groups is marked by modernity, yet at the same
time retains a connection to the country’s roots and customs, giving it an authentic and
unique character. The accent also reflects this cultural balance: while retaining the basis
of MA, it integrates many words and expressions from other languages, especially French,
as seen in the example:

(1

LI PR I-krose Fr. le crochet ‘the punch’

. Gk Sl d-diskitekat Fr. les discotéques ‘the discotheques’
B L)l S thrwazina Fr. se croiser ‘to cross’

= skl bato Fr. bateau ‘ship’

= s refuli Fr. refouler ‘to expel’

Indeed, the way Casablanca speaks symbolises the evolution of a city that is at the same
time a translocal and super urban space. The youthful and pragmatic nature of the accent
has proved to be highly influential, spreading all over Morocco through music, film, and
the media and it is becoming a reference for the outward-looking lifestyle that Casablanca
represents. In addition, communication using this variety and its accent is perceived as
direct and pragmatic. Indeed, the Casablanca variety of MA is characterised by its focus
on common expressions and clarity, as well as its uninhibited and distinctive style:

)
= ikl sla had I-lagta ‘this incident’
e il el dak $-51 ‘andhum zayed  ‘what they have is cool’

SOl e Ay sl Al blasa swiya fiha z-zka ‘a place with a lot of racket’
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= Lgallaaly aSle ‘a zokitii wahad §-swiva ‘1 made him stop’
n ety JJK gal-It dik I-1tha ‘he told me the plan’

This facilitates localised and situated communication in the digital space, based on
immediacy and closeness to speakers using an accent that conveys a strong sense of
belonging to Casablanca and its large language speech community. The Casablanca va-
riety is also perceived as ‘cool’ due to its connections with other global settings, reflect-
ing progress and new opportunities. In this example, we can see how the use of MA as
a linguistic practice is an action that rejects any essentialist conception in the representa-
tion of MA, in terms of both its spelling as we can see in figure 1 and voicing. In this
sense, language processing based on this example is seen as an individual talent (Heller
2010), in line with Duchéne and Heller’s (2012) vision of language as a word of work
and as a wordforce (parole d’oeuvre). This cultural model and linguistic ideology also
see language as a resource that serves the pragmatic nature of communication imposed
by the new local, regional, national or globalised economy. Finally, Hicham’s use of
a recognizable Casablanca accent that reinforces the image of modernity that appeals to
the younger generation, thereby enabling him to attract more followers and secure more
views of the posts and videos he shares on his profile.

7.2. MA and the linguistic expertise

The second example is a video posted by the journalist and president of @NeoMo-
roccans think-tank Mayssa Salama Ennaji on her Facebook page. In recent years, Mayssa
has built up a reputation in traditional and social media as a young journalist and
think-tanker who opposes the government of Akhnouch. She is especially noted for her
oratory skills, both in MSA and MA, attracting considerable attention from outside Mo-
rocco and earning her a large social media following.

Example 2

i) el Ca Lilaly ¢ gl 2Sla J) S8 JK5 (il Ll GlelS aSannas (3L Vsl €5 sandl) la aglad
Uil ol 4de < pSunay L (S A obadl) 3 jag e Ay 4d i ¢ ) M i) sl ae slelis
o Aol g e s n ol o Aol g e s A )l a1 e 5 pagils hLA s o 5 jungilS Lia 5 ALIS
Az e Ay e () (e @l 81 (s Alae Gl A s el G i 5 Al e Aol o plie 5 Ay ) DRl
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fa-tab‘an had I-vidyo "awwalan dorti bas nmassikum kamlin bi-I-hér "u bas ngil Sukran
[-sakinat I-‘tyin "u ‘aholna f al-gihat I-ganubiya It tfa‘lu m‘a I-vidyo [-’ahir dyalt Ili
zbadt fth gér nqita min bhar d al-fasad It kayin tomma u’ maskit ‘anhu. (...) rah hiyat-
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na kamla v’ hna ka-nhadrii ‘la had I-mandtaq. (...) ta-nhadri ‘ala ahannis arb‘a 'u ‘asrin
sa‘a ‘ala arb‘a u asvin sd‘a, ‘la -gala’ arb‘a 'u ‘asrin sa‘a ‘la arb'a 'u ‘25rin sd‘a,
hatta horzat magallat zén afritk sammatni ra’s harbat mi ‘aradat ahannis. ya ‘ni I-farag f
al-blad farag al-mu‘arada iisel I-darazat sammaw mudawwena hiva ra’s harbat al-
mil ‘arada. ya ‘ni ma-tgulis It nas dyal d-dahil wa-hdri ‘lina. nuwbat n-nas dyal s-sahra.
las? li’anna hadak [-fasdin tomma s-siyasa dyalhum hiya ‘azl s-sakina. (...) haditk n-nas
dyal I-mandtaq I-ganiubiva ma zilin. hnd ma ka-nhadris ‘lthum. ma ta-nhadriis ‘la - Tyin
u tantan ‘u 2ssa z-zag ‘u s-smara wa-geri wa-geri ma-I-gihat dyal I-"aqalim [-ganiubiya.
‘las hadik n-nas t'azzIli hatta I-dik d-daraga? hawfan la nhadri ‘ala mi ‘anathum ila
igul-lok infisaliyin. la ma yimkons, ma yimkans It hrug dwa ‘la haqqii infisali. ma yimkans
tkiln hadi tuhmat Zah ta-t allqiha I-‘ibad llah. hna wataniyin ‘u kayn fasad. ana bgit
nzawab ‘la St ba'din hit llt madrar "u It wakal d-daqq v Ui wakal I-‘asa "u Illi wasla
lih I-I-‘adam.

[So of course, I made this video first to greet you all, and to say thank you to the peo-
ple of Laayoune and our kinsfolks in the southern regions who reacted to my last video —
where I only touched on a single drop from the ocean of corruption that exists there and
is being silenced. During all our lives, we’ve been talking about these regions. We talk
about Akhannouch 24/7, about high prices 24/7, to the point where Jeune Afrique mag-
azine called me the “spearhead of the opposition to Akhannouch.” That means the polit-
ical void in the country, the void of opposition, reached the point where they called
a blogger the spearhead of the opposition. So don’t say to me, “people from the interior,
speak about us.” Now it’s the turn of the Saharan people. Why? Because those corrupt
ones over there, their policy is to isolate the population. Those people in the southern
regions are isolated. We don’t talk about them. We don’t talk about Laayoune, Tan-Tan,
Assa-Zag, Samara, and so on from the southern provinces. Why have those people been
isolated to that extent? Out of fear that if we talk about their suffering, they’ll accuse us
of being separatists. No, that’s impossible. That can’t be a ready-made accusation to hang
on people. We are patriots, and there is corruption.]

The first aspect to note in this example is the level of MA used, which navigates
between two scales, MSA and urban MA, the last associated with the cities of Rabat and
Sale in particular as we can see in these examples:

4

= Y ‘awwalan “first’

Ol Al sakinat I- Tyiin ‘the population of Laayoune’
P A DS maskit ‘anhu ‘the silenced’

A ledlig) A farag al-mu ‘arada ‘the opposition vacuum’

which reflect a normative character of the use of lexicon and manifests a far more na-
tional and less regional or local character of the variety used. On the other hand, it should
be noted that linguistic expertise is a fundamental element in the treatment of language
and patterns of language use.



LP LXVII (1) Digitalisation and polycentricity in Moroccan Arabic 109

To a certain degree, this indicates that there could be a process of linguistic levelling,
manifested in Mayssa’s use of typical MSA expressions such as:

(&)

B ooladeg tuhmat gah ‘false accusation’
Al A e ) ra’s harbat al-mii‘arada  ‘opposition leader’
= b hawfan ‘fearing’

This tendency to linguistic levelling is used to bring MA closer to MSA. Indeed,
as a content creator in Arabic, Mayssa adopts these traits and linguistic features close
to MSA which reflect authenticity and an ideological stance indicates her alignment
with the language of intellectuals in Morocco (Irvine & Gal 2000) and a cultural res-
onance of her voice as a Moroccan intellectual woman (Hachimi 2017). This kind of
practice not only generates a sense of differentiation but also strengthens the creation
of a register with norms and a sense of identity and belonging among her followers,
who identify with the shared linguistic practices, choices and a single cultural model;
in other words, the implicit ways in which the knowledge of society’s language is
created, organised, and managed at various stages. The other aspect in this example
is the notion of stance or positionality from which Mayssa produces her discourse.
Despite being physically located in the southern city of Layoune, Mayssa is attempting
to connect and interact with a large audience located all over the country because as
she said her posted video has feedback from various people situted in different regions.
This positionality creates a spatiotemporal and translocal scale that connects her with
many other communities throughout Morocco. As she points out in the video, she has
received comments asking why she does not condemn the corruption that exists in
other regions of Morocco. This information demonstrates the ability of digital commu-
nication to overcome physical barriers and attract followers from various territories, not
only because of the quality or relevance of the content, but also because of the way
people communicate and connect with their audience and the sense of proximity it
generates.

7.3. Heteroglossia in action and MA

The third example is a video posted by the journalist and humourist Said Abarnous
on his Facebook page. He defines himself as a digital creator, journalist and artist. Said
Abarnous is originally from the city of Al Hoceima in the Rif region. He has a univer-
sity degree in linguistics and communication, and his PhD thesis was dedicated to the
history of theatre in the Riffian variety of Amazigh. In his posts and videos, this uses
several languages, first and foremost, MA, MSA, and Riffian and occasionally French.
However, as 1 was analyzing the content of his accounts on Facebook, YouTube and
Instagram, I noted that most of his posts and videos were in MA. Said is also famous
for his videos and posts on Algerian politics, the country’s president and relations with
Morocco. The transcript below (Example 3) is from the video featuring the Algerian
national football team and its poor performance during the latest edition of the Aftrican
Cup of Nations (2024).
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Example 3

hay g5l L.,S)-‘-‘“"“ el Jlay Walad s gl aad g djhﬂ\@ud&gw\]b kﬁ)“)“‘“ A || ?ka; ?M‘
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s-salamu ‘alaykum. al-muntahab al-gaza i bi-I-'ams yusazzil natizat t-ta‘adul wahad
[-wahad. tamaman bhal I-muntahab al-misri. darii dik d-dahla dyal hna wa 'vin ‘u fa-t-tali
wqa ‘ t-ta ‘adul. bazzaf ta“ al-hiit ma-I-gaza 'ir gaza riyin ma ‘azbathums n-natiza, 'u mazal
ma lgaws St tafsirat. ana daba f itar anni n'awankum a-hitt hawti lezarzalyé zabt ltkum
Swiya mta“ l-"asbab. ‘awwalan balmadi [ ‘itar t-tadamun m‘a l-masriyin ‘u [-muntahab
nta ' masr gallok ma yimkons ana narboh u’ humma yit'adli. I-masriyin ta'adliu u’ falti
man az-zandaqd idan hatta iyyand gadr naflot mon al-"angald 'u gadi nzibha ta‘adul
‘u maridna ma ‘ondi bas. (...) tommatd man yadhabu ‘ab‘ad ‘u ka-ygillik bi'anna
l-gadiva ‘andhda ‘alaqa m‘a I-"ardiya dyal I-mal‘ab. kifas? ka-t‘orfii bi'anna taqarir
sahafiya, qada man qanat $-Suriiq ‘u sahafiyin ahrin gali bi’anna [-kaf nabbhat balmadr
bas ma yibqas yimst yiziir [-mal ‘ab daba w-sd‘a, li’anna hadi ‘asr iyyam wulla talt iyyam
wulld hams iyyam, balmadi kan ka-yimst m'a s-sbah ka-ydrab dira ka-ytall ‘la I-mal ‘ab
u m'a d-dhur u m'a l-‘asor, yo ‘ni kan ka-yimst daba w-sa ‘a.

[Peace be upon you. Yesterday, the Algerian national team recorded a 1-1 draw, exactly
like the Egyptian national team. They made that big entrance of “we’re strong,” and in
the end, it was a draw. Many brothers from Algeria, Algerians, weren’t happy with the
result and still haven’t found clear explanations. Now, in the spirit of helping you, my
Algerian brothers, I’ve brought you a few reasons. First, Belmadi, out of solidarity with
the Egyptians and their national team, said to himself: “I can’t win while they draw. The
Egyptians drew and escaped trouble, so I’ll also escape the trap and bring home a draw
— and no harm done.” Then there are those who go further and say the matter has to do
with the pitch conditions. How so? You know that according to press reports — even from
El Chourouk channel and other journalists — CAF warned Belmadi not to keep visiting
the stadium constantly. Because for ten days, or maybe three or five days, Belmadi had
been going there morning, noon, and afternoon, making the rounds and checking out
the field.]

The most striking feature of this example is how the use of MA makes conversations
immediate and authentic, demonstrating how the language is adapted to Morocco’s foot-

ball culture.

4 All French words are transcribed the way they sound in Moroccan Arabic and are in bold.
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In this sense, MA includes a repertoire of expressions and specific jargon that allows
speakers to communicate experiences and emotions immediately with different degrees
of humour such as:

(6)

s b e Lolicas ye maridnda ma ‘ondii bas ‘the sick person gets better’

o A e glé Bl mon az-zandaqad idan hatta ‘they were saved and I too
Y& (g cilis gale By Tyyana gadr naflot mon al-"angala was saved from the stumble’

B Jalad s nzibha ta ‘adul ‘I draw a tie’

o LaJwdad dwn sy dari dik d-dshla dyal hna ‘they started at the beginning
el s wa ‘rin by “we’re strong™’

This football jargon, common in sports media, uses slang, expressions, and informal
grammatical structures. Said’s choice of register reflects a level of social inclusion: by
using MA with its idiomatic nuances and jargon, he constructs a collective identity that
not only celebrates the sport but also underpins a sense of belonging. This creates a space
for exchange in which speakers and followers can express both their knowledge and their
sense of humour, all in a register and discourse that is familiar and accessible to most
Moroccans. Secondly, the video is a parody of the Algerian national team’s elimination
from the African Cup of Nations, and attempts to satirise the Algerian coach’s explana-
tions and excuses. This type of content has great potential to resonate with followers and
communities, as it connects with common emotions and expectations surrounding football
in Morocco. Said employs comical exaggeration, referring to absurd factors or unusual
excuses to justify the result. This type of humour frequently resorts to the use of gestures,
expressions and an exaggerated tone, and plays with Darija slang and idioms to add
greater authenticity and proximity. Significantly, in this parody, MA acts as a potential
resource that guarantees a kind of collective catharsis, allowing followers to share and
laugh at the disappointment, while exploring the exaggerated reasons. This is also an
example of heteroglossia in action: MA becomes a tool for expressing multiple voices
within a playful and open context such as a football parody. Heteroglossia emerges in
the ability of the language to incorporate and interweave various norms, registers, accents,
jargons and cultural nuances within a single act of communication, reflecting its polycen-
tric and diverse character. In this specific context, the heteroglossic and polycentric char-
acter of MA not only adds to the humorous content but also allows for a communication
that escapes the control of normativity as a purist and monoglossic ideology.

7.4. MA between neutrality and switching & mixing

The fourth example is a video posted by the famous Moroccan chef Choumicha on
her TikTok page. The video is the preparation of a pasta recipe with salmon and vege-
tables. The video was viewed by more than 17,000 people, shared by more than 6,000
and had 290 comments, mostly written in MA with Arabic script and a Latin transcription,
as well as a number of comments in French. In her TikTok profile, Choumicha defines
herself as a TV presenter of cultural programmes.
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Example 4
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ana kunt tlobtha ger ba-s-somo walakm mnin zabuha It tfaza't ballz f ha ba d l—mukaw—
winat wulld ba'd I-hudar It zadii dak s-somo wahad n-nakha ra’i‘a: boro hizzii "u [-bas-
bas. Softi m‘aya dorna dak [-bordo m'a Swiya dyal z-zobda hatta tShor u t‘assal, mon
ba'd hokkina hizzii, ka-nhakkith f zZ-Ziha dyal [-hakkaka [-glida, ka-nhakkii [-basbas. Bo-
n-nisba I-léepat ka-nahdi tanzara dyal I-ma ka-ndir lii I-ma hatta ka-yigla ‘u ndivic m ‘ah
l-malha "u man ba'd ka-nzidii [-kravata awla le-farfel. nhallthum ka-ytibi tagriban tlata
arba * al-wuqt al-muhaddad ‘la I-‘ulba aw ‘la I-bwata, "u ka-nhiyydihum. dak $-st lli bqa
lhum rah hna gadr nkammlih f ldsos. Ba-n-nisba lasos Saftii m ‘dya darna [-boro hatta
tah m'a dik z-zbida, dorna m ‘aha l-basbas v mon ba'd dafna ‘lih hizza, gadr nzidii daba
swiya dyal I-ma dyal s-sliq, sufu ‘andkum ziiz dyal I-ihtiyarat imma ila ‘sndkum [-maraq
dyal d-dzaz ka-ddirvii I-maraq dyal d-dzaz, ila ma kans I-maraq dyal d-dzaz matwaffor
ka-ddirii I-ma dyal s-sliq dyal [-magaroniya. ana gadr nasto ‘mal l-maraq hit ana mon
‘ussaq l-maraq sawa’'an kan dyal d-dzaz awlda dyal I-lhom awld dyal s-samak. nhalliw
hakda ger yigli gadr nrozza“ lih I-kammiya dyal I-maqgaroniya lli ana baga nhaddar, gadr
ndif kammiya [T hassant dyal l-papiyo ‘awla l-kravata, nhorrkiha “u ndifii liha kammiya
dyal s-somo, nharrki mazyan nhalliw dak n-nakha dyal lfyme awla dyal d-duhhan Ili
kayn fo I-hut ttloq fo I-maraq awla f lasos. man ba ‘d ka-ndifu lakrem fie§ I-gisda t-tariva
mithimma Ziddan ba-n-nisba [-had l-wusfa hadr. "u fo [- ahir ka-ndiri Swiya dyal I-fromaz,
ka-nhorrki bas yallah ka-tsrab I-maqaroniva dak [-mikawwindat kullha "u ka-tabda ka-
than lind lasos annaha ka-tohtar. safi daba gadi nnazzalhd f tabaq dyal t-tagdim, gadi
nrass ‘ltha swiyva dyal I-zubn mabsur awulla l-fromaz mahkik.

[Recently, I tried some pasta cooked with salmon, or more precisely prepared with
salmon. I had ordered it just with salmon, but when they brought it to me, I was surprised
to find some added ingredients, some vegetables that gave the salmon a wonderful flavor:
leek, carrot, and fennel. So, as you saw with me, we sautéed the leek with a bit of
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butter until it softened and caramelized. Then we grated the carrot — using the coarse
side of the grater — and also grated the fennel. For the pasta: we take a pot of water,
bring it to a boil, add salt, and then add farfalle or penne. We let them cook about
three-quarters of the time indicated on the package, then remove them. The rest of the
cooking will be completed in the sauce. For the sauce, we started with the leek sautéed
in butter, added the fennel, then the carrot. After that, we pour in some of the pasta
cooking water. You have two options here: either use chicken stock if you have it, or if
not, just use the pasta cooking water. I'm going to use stock, because I'm a big fan of
it — whether chicken, beef, or fish. We let it simmer a little, then add back the amount
of pasta we want to prepare. We stir it in, then add the salmon pieces. We mix well so
that the smoky, fish flavor blends into the stock or sauce. After that, we add fresh cream
— very important for this recipe. Finally, we add some grated cheese, stir so that the
pasta absorbs all the flavors, and the sauce begins to thicken. That’s it — now we trans-
fer it to a serving dish, sprinkle some more grated cheese on top.]

What is striking in this video is the level of neutrality of the MA used by Choumicha
in lexical, morphosyntactic and even phonetic terms in the sense that the register used
seems to be unrelated with any region or city. This feature also confers a degree of
homogeneity on MA that distances it from any ethnolinguistic or regional territoriality or
features. This video also clearly displays Choumicha’s ability to switch registers by cre-
ating a norm based on repeating expressions and words from different varieties: MA,
MSA and French:

(7)

. O9aladls 3_jumatia moathaddra ba-s-salamon ‘prepared with salmon’

n sl e Wl KU Gna kunt tlabtha gér ba-s-somoé ‘1 ordered it with salmon’

n G a S il ey 0 mon ba 'd ka-ndifi lakrém fré§  ‘then we add the fresh cream’

Akl sl l-qisda t-tariya ‘I draw a tie’
= gl AN gl gl LZubn mobsir awulla I-fromai  ‘grated cheese’
& Saa mahkitk ‘grated cheese’

In this example, we can see how the words ‘salmon’, ‘cheese’ and ‘cream’ are used
in both Arabic and French. This practice is attractive and distances itself from any purist
view of the language, eliminating boundaries and creating a unique style. It is a language
choice that can indicate a high social status in digital spaces. Nevertheless, this style
generates comments and even interpellations from the audience. Below are such examples
in MA:

(8)

LA S0 graiS e S (5 5K (S e Dila ja Ul 5 4yl 5080 ganiS g 40 deal)

al-hamdu li-llah wullit ka-nsma* l-qisda t-tariya “u ana farhana mast kif bakri ger ka-nsma ‘ha
ka-tsaddnt s-sahana

‘Thank God now that I listen to 1-qiSda t-tariya (créme fraiche) I get happy; before I listened
to it and I would get hot flushes’.
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la crem frech & = chomicha.
‘fresh cream @ = chomicha’.

The latter expression refers, in a humorous way, to Choumicha’s use of French when
speaking of fresh cream.

Switching between or mixing varieties and registers as in these examples reflects
a particular tone:

9)

o) 3 538 5 s iAal ) AgSll aal 5 gaall @l 5ol 5 ) uadd) ey

ba'd I-hudar T zadu dak s-somo wahad n-nakha ra’i‘a: boro hizzii 'u [-basbas
‘some vegetables that gave the salmon a very good flavour: leek, carrot and fennel’

It attempts to highlight a personal style that manifests a distinct and hybrid Moroccan
modern identity manifested through a cultural fusion in everyday life and in social rela-
tions, yet which is also relatable to diverse audiences and followers who are comfortable
with translanguaging, crossing and mixing languages. This is clear from the reactions to
the video in the comments. This form of expression enables Choumicha to engage with
a global digital culture and is also a way of asserting her distinct voice and discourse as
a Moroccan woman, within broader Arab-speaking digital spheres. In addition, switching
between languages allows Choumicha to communicate in a more precise, open and ex-
pressive manner. Certain concepts or emotions may be easier to convey in MA, while
others might be clearer or more widely understood if they are in MSA or French, e.g.
les pattes ‘the pasta’, fumé ‘kipper’. This flexibility enables users to communicate effi-
ciently, opting for the language that best conveys their intent and thereby accommodating
a particular style in a digital polycentric communication environment. Finally, this mod-
el of managing Moroccan languages has a strong implication for content creation, mar-
keting, and policy-making in the sense that content creators must strategically mix lan-
guages and also follow a multilingual content strategy which can expand potential new
markets and spaces.

7.5. MA and lugat al-mutaqqafin ‘the language of intellectuals’

The final example is a video posted by Ahmed Assid on his TikTok account. Assid
is an Amazigh activist, intellectual and High school teacher of philosophy. He is famous
for his discourse as an advocate of a secular society and as well as an individual rights
activist. In recent years, Ahmed Assid became even more prominent in the public media
sphere for criticising the re-Islamisation of Moroccan society and the degradation of
ethical principles. The video is titled: Why is it that a talent from Morocco is restricted
in his own country and is a shining success in other countries?
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um” ,

Figure 2: Title of the video posted on TikTok®

Example 5
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a-yitma stma s-sayyidat u-s-sada I-misahidat "u l-miasahidin [-"a izza’. ka-nhayytkum
‘u ka-nrohhab bikum f had I-vidyo i I-mawdii * dyalii wahad s-su’al da’iman ka-yitorhih
liya I-magarba "u ba-I-husiis §-Sabab. ‘alas [-magribt lomma ka-ykiin I-dahil, I-mawhiba
dyalii ma ka-tbans? lomma ka-ykim [-dahil dyal bladii | I-magrib "u ka-ykim moahgir
ka-ykiim muhammas. (...) walakin lomma ka-yihruz min al-balad I-"ayy balad ahar hariz
al-watan ka-tban l-mawhiba dyali "u ka-yinzah ‘'u ila gér dalik. Snii huwwa s-sabab?
s-sabab huwwa ma nusammih tahrir at-taqat. I-buldan n-nahida v I-buldan I-mitaqad-
dima ka-thras bazzaf ‘la annah tharrar at-taqa dyal I-fard mundu t-tafila. (...) wa li-hada
ma kaniis ka-yi‘tabrii anna hundka tilmid kasiil "u tilmid muztahid. had t-tund’iyat ma
‘ondhumsay. idan lomma t-tifl mundu t-tifila -mitbakkiva ka-yit ‘allom yiharrar t-tagat
dyalii ka-yikbar b-had at-torbiya I-mutaharrira lli ma ka-yigma® fiha hatta haza I-dahal
dyalii ba-I-"aks, kull ma ‘ondii ka-ya ‘tih, ka-ya tth [-bladi [-I-"usra dyali "u I-miztama*
dyalu. hna [o-1-"asaf hada huwwa [-‘atab lli ‘ondnd ba-d-dabt, lomma ka-tkin muyil
f t-tifl ka-nqom ‘iwha fih, ka-nradditha fih la-d-dahel. ‘aw annand ma ka-na tiwahs [- 1tar
‘aw [-muhit U7 yigdor yi‘abbar fih ‘la hadik t-tagat bal ka-yhalltha ‘andi [-dahel. hada
bi-l-idafa ila nisbat al-hadr al-madrast [-kabira Il ka-taz ‘ol annu wahad - ‘ddad da n-nas
mnin ka-yitlahii haraz l-madrasa ‘la annahu ma salhin l-wali 'u ma ‘andhum tokwin
‘u ma ‘andhum ‘amal ka-ydi‘u. ka-ydi i li- annahu ka-yi ‘taqdi "anna ma ‘andhum ayyi

5 https://www.tiktok.com/search/user?q=ahmed%20assid&t=1749219564573.
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taga ‘aw ayyi Say’ li-fi'l wali li-’anna [-miztama " ibtida’an ma-I-"'usra ‘u-l-madrdsa
2llmithum bi-"annahum 1a Say’ annahum wali baynama humma 1@, kull fard f al-miuztama
illa wa-"ondii ST haza It yimkon yi‘ttha. hassna ger ngollbi ‘ltha "u n‘arfiuhd mundu
t-tifilla, ma ka-ndiras had l-mazhid.

[Ladies and gentlemen, dear viewers, greetings and welcome to this video. The topic
today is a question that Moroccans — especially young people — often ask me: Why is it
that when a Moroccan is inside the country, their talent doesn’t show? When they’re in
Morocco, they’re ignored, marginalized. But when they leave the country, go abroad,
suddenly their talent emerges, they succeed, and it’s a different story. What’s the reason?
The reason is what I call the releasing of talent. That’s why, in those places, they don’t
consider there to be a “lazy student” versus a “hard-working student.” These dualities
don’t exist. When a child, from early childhood, learns to free their potential, they grow
up with this liberated upbringing where nothing inside them is repressed. On the contra-
ry, everything they have to give, they give — to their country, their family, and their
society. Unfortunately, this is exactly the flaw we have: when a child shows an inclination,
we suppress it. We bury it inside them. Or we don’t give them the framework, the en-
vironment where they can express those energies — instead, they keep them bottled up.
On top of this, the high rate of school dropouts means many people get thrown out of
the education system with no skills, no training, no job — and they end up lost. They’re
lost because they’ve come to believe they have no potential, nothing to offer, since so-
ciety — starting with the family and school — taught them they are nothing, they’re
worthless. But in reality, every individual in society has something they can contribute.
What’s needed is simply to look for it and recognize it from childhood. And we don’t
make that effort.]

Assid begins the video in Amazigh in order to say hello Wiu Wi a-yitma stma ‘friends’
before switching to MSA to welcome:

(10)

) e cpaliall y calaalaal sabud) g calald)

s-sayyidat u-s-sada l-musahidat "u l-musahidin [-'a ‘izza’
‘ladies and gentlemen and dear viewers’

Starting the post in Amazigh is not just a communicative act but also a political one
in the sense that the speaker revealed his Amazigh linguistic and socio-cultural identity.
This practice situates Assid as a bi/multi-lingual speaker addressing a broad ethnolinguis-
tic and cultural communities that includes Amazigh, MSA and MA. Secondly, Assid’s
example shows us that the register he used in MA is that of an expert linguist, as he
chooses a variety that represents what is called the language of intellectuals. This notion
of ‘the language of the intellectuals’ implies in itself the presence of one or more stand-
ard linguistic references. In the case of MA, this is MSA and the prestigious Moroccan
linguistic varieties.



LP LXVII (1) Digitalisation and polycentricity in Moroccan Arabic 117

(11)

Gl ja dsanile g )

s-sabab huwwa ma nusammih tahrir at-taqat
‘the motive is what we call releasing the talent’

3 Saal) 41 galal) dia Jalall Ll 13
idan lomma t-tifl mundu t-tifila I-mubakkira
‘then when the child from an early age’

This tendency in linguistic choices tends to shape vocabulary, pronunciation, grammar,
and even cultural norms within this frame, thereby exerting an element of attraction,
providing central standards or prestigious linguistic varieties. At the same, this practice
often holds a higher social or cultural status. Assid also adopts terms, expressions, or
a neutral accent that will raise his social prestige, which draws audiences from other
language backgrounds and other linguistic communities:

(12)

" ogae aaliy JeS i tilmid kasil Cu tilmid muztahid  ‘bad student or diligent student’
= by adalldy at-torbiva I-mutaharrira ‘liberating education’
ol gl A nisbat al-hadr al-madrast ‘the school dropout rate’

s Ll o Y I-’itar "aw l-mihit ‘the setting or environment’
ey la say’ ‘nothing’

Similarly, the fact that MSA is still the reference language, will lead to a clear reduc-
tion in the linguistic differentiations between MA varieties and accents. This linguistic
choice is related to a distinct economic and cultural social class, which affects the main
selection criteria for a variety that represents a large Arabic-speaking area inside and
outside Morocco.

8. Conclusion

In this paper I have re-conceptualised the notion of polycentricity from the physical
setting to complex digital media environments for the purpose of identifying ‘centres’,
that is, different patterns of language use and orientations for participants’ digital language
and practices. The examples analysed demonstrate a social and linguistic complexity in
the way the Moroccan digital linguistic community manages the various spoken forms,
varieties and accents of MA in digital media. The use of MA in a digital and polycentric
environment such as social media, where English and other dominant languages often
dominate, adds a layer of originality and authenticity that can be perceived as attractive
and genuine. This reshapes the assumption that each individual navigates purposefully
from a multitude of communicative options in their everyday media use. Rather than
simply being a matter of technological convenience, choices of different semiotic arte-
facts, including text and voice reflect relational, cultural, ideological and situational pref-
erences and the way these choices shape several communicative norms and expectations.
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These choices act as signs that index particular social relationships, identities, or emo-
tions. For instance, a post message might signal a casual or routine interaction, while
a video voice could imply a need for immediacy or intimacy. In all examples, one of the
norms employed is the conscious choice of the language variety, accent or register and
its representation in terms of both individual and collective identity. Through varying
combinations of communicative and linguistic practices, we have observed how the in-
fluencers manage resources to create an integrated style where MA as lingua franca plays
an essential role in connecting with their audience and building a Moroccan digital and
cultural identity.

If we look further at these examples, we can observe the diversity and polycentric
character of the MA language system, which in turn ensures that multiple voices are
heard and repositioned in the public and virtual space, thus generating language manage-
ment and policies that are more inclusive and open, from the bottom-up scale.

Another important aspect for consideration is whether and how MA in digital com-
munication is considered a distinct, independent and autonomous linguistic construction
in which people have active agency. This means that the choices available to individuals
for their own initiatives, visibilising their varieties or accents and mobilising them in the
digital space, correspond to linguistic repertoires they know and use in their everyday
interactions.

Furthermore, our polymedia analysis reveals that Morocco’s norm of mixed language
use on digital platforms is both a reflection of the nation’s linguistic diversity and a cre-
ative expression of its dynamic identity. Through the flexible use of MA, MSA, French
or Amazigh, Moroccans have crafted a distinct online language ecosystem that balances
cultural pride, social status, and accessibility. This digital and heteroglossic multilingual-
ism demonstrates the adaptability and resilience of Moroccan identity in the global dig-
ital era, affirming that language is not just a means of communication but a key element
of cultural connection, personal expression, and social interaction.

Finally, the absence of a standard variety and an orthographic homogenised norm, or
any national, state-imposed standard leaves MA a situation of free and open linguistic
communication, which is uncontrolled, unmanaged and unplanned by institutions. This
means that oral and written practices in MA are not subject to constraints or norms that
define what is ‘irregular’ or simply ‘wrong’ from a linguistic and normative point of view,
thereby creating polycentric, de (centralised) and de (normalised) environments for this
variety.
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