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ABSTRACT: Devastating flash floods and uncontrollable soil erosion, largely fallout 
of the effects of climate change, have been taking their toll on Nigeria’s Federal Cap-
ital Territory (FCT), Abuja. Apart from disrupting the ecosystem, their overwhelming 
effects are felt in the agricultural sector as farmlands are washed away. The media are 
expected to enlighten the residents of FCT, Abuja, about the impact of climate change. 
They have to be aware of global warming and its effects. Hence, this article sought 
to determine the level of awareness about the existence of climate change discourse 
among the residents of the FCT, Abuja; to ascertain respondents’ perception about 
the media creating enough awareness around climate change and how it exacerbates 
flooding, and to confirm if the press is mobilising residents enough on how to mitigate 
flooding. The study was anchored on Status Conferral and Media Development the-
ories. A questionnaire and question guide served as instruments for data collection. 
Findings showed that the FCT residents’ awareness level about climate change was 
generally low, whereas improvement on the awareness level will result in activities 
that reduce flash floods; they perceived the media as not creating adequate awareness 
about climate change and educating the populace enough on how to mitigate the flash 
flood problem. In their sensitisation exercises, the media should partner with relevant 
government agencies and traditional rulers to educate residents on safety issues, par-
ticularly human activities that tend to exacerbate flash floods in the area.
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INTRODUCTION

Climate change refers to the process of greenhouse gases being released into the 
atmosphere as a result of industrialisation. Climate change occurs when the global 

temperature in the atmosphere and oceans rises, impacting rainfall patterns, arctic ice 
(and the northern jet stream that controls our weather), storm frequency and severity, 
growth seasons, humidity, melting polar and glacier ice, and sea level. On the other 
hand, climate variability refers to fluctuations in the mean state and other statistics, 
such as climate standard deviations and overall geographical and temporal scales be-
yond individual weather occurrences (Intergovernmental Panel on Climate Change – 
IPCC 2007; Elia, Stilwel, & Mutula 2015). As a result of climate change and variability, 
mean global temperatures are expected to increase from 1.4 to 5.8 degrees Celsius by 
2100 (IPCC 2001). These increases have caused and will continue to result in erratic 
changes in rainfall, temperature, frequency, and intensity of extreme weather events 
and rising sea levels. They will affect human systems in many ways, including causing 
devastating flash floods that sweep everything in its path, fatalities, destroying lives 
and property here and there, and resulting in the loss of vast sums of invested funds 
disappearing. Patel (2021) reiterates that climate change exacerbates extreme flood 
events, and the study confirms that extreme flooding increases as temperatures rise. 
Climate change can also cause a change in atmospheric temperature, which can eventu-
ally lead to extreme weather events like flooding or landslides (Stanforth 2021). 

Flood is a rampant natural disaster in most parts of Nigeria, and it has experienced 
deadly floods in its history. According to Adelekan and Asiyanbi (2016), floods have 
been acknowledged as the most communal of all-natural disasters. They are liable for 
more than half of all the mortalities and a third of total economic losses from natural 
disasters. Olajuyigbe, Rotowa and Durojaye (2012) recognise floods as the most com-
mon environmental hazard in Nigeria, causing damage to lives and properties. Otaru 
(2020) reports that for upward of five years, parts of the Federal Capital Territory (FCT), 
Abuja, have been severely battered by the scourge of flood, even as the experience will 
continue to remain a nightmare in the memories of affected residents for a long time. 
Places like Karu, Lokogoma, Galadimawa, Giri, Gwagwalada, Trade More Estate, and 
other parts of the capital city are, most times, the worst hit by flooding. Lamenting 
the effects of flooding in the FCT, the Director, Department of Development Control, 
FCT, Muktar Galadima, specifically mentioned climate change as one major cause of 
its occurrence (Otaru 2020). This assertion is buttressed by Akilu (2021). Additional 
causes of the widespread flooding witnessed in the FCT include dumping of household 
refuse on natural drainage, building on green areas, building on flood-prone areas, on 
waterways and drainage, poor adherence to environmental laws, failure to obey gov-
ernment orders in line with the Abuja Master plan, as well as erection of structures by 
the river banks, amidst others.

Howbeit, the effects of flooding can be mitigated if the media create robust debate 
around it and broadcast timely and valuable information on it regularly. This is nec-
essary because the press are endowed with what it takes to effectively confer status 
on topics, people or events, and cause the public to be aware of them, enlighten them 
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about such issues, and educate them where necessary. Media influence may be posi-
tive or negative, according to Orhewere and Kur (as cited in Agbi 2016), depending on 
the visuals sent, the tales filtered, the interpretations and signposts supplied, as well 
as the angle and direction in which the media mirror events. In an information-driven 
culture, the media’s duty has been to use the instrumentality of communication to 
solve everyday issues, and this has acted as the mass media’s most powerful function 
in many respects. Educating the public about climate change and flooding through the 
media will help to increase the public’s knowledge and awareness about them. This is 
part of environmental communication. According to Nwabueze (2009), environmental 
communication keeps the public enlightened, educated, and informed about trends in 
the environment. It covers all forms of media reports (non-personal communication) 
and numerous personal communication strategies that engage and, where necessary, 
enrages the public over issues that affect the environment. Oden (2019) submits that, 
generally, all mass media organs in all established societies are expected to fulfil spe-
cific responsibilities, and these obviously would include creating awareness and mobi-
lising public support towards governmental or public-oriented programmes.

 Therefore, it means that the media have a role to play as agents of change. The 
media should be involved in development journalism, thereby disseminating messag-
es to accelerate the awareness about global warming and steps to take to mitigate 
against its effects like flooding, to a remarkable level. Arlt, Hoppe, and Wolling (2011) 
agree that news-oriented media use has a positive influence on people’s willingness 
to change their lifestyles to battle climate change. The World Health Organisation 
(WHO) puts it that “good health promotes development and development promotes 
health” (Uwon & Oloyede 2014: 84). It is the basis that this study looked at the rela-
tionship that exists between climate change, flooding, and the media. There are many 
challenges humankind faces today. Some are human-induced and self-afflicted, while 
some are natural. Climate change is one of the calamities humans have brought upon 
themselves due to their activities in depleting the ozone layer owing to massive car-
bon emissions into the atmosphere. This comes with devastating effects like flash 
floods, and soil erosion, among other damages. As a result of ignorance about climate 
change and its effects on humans and their environment, some people still partake in 
the activities that aggravate it. In the FCT, Abuja, there seems to be little awareness 
among its residents about climate change, and its impact is one of the causes of flash 
floods. 

The media are saddled with the responsibility of educating the public about im-
portant issues like climate change and its link to floods; then, the questions that arise 
are: “are they creating enough awareness for the citizens to know what these are 
all about?” As expected of the media, are they letting the public know the implica-
tions of climate change on man’s existence in the environment; what environmental 
risk global warming pose to the environment; how to apply/adapt themselves to it; 
and what efforts should be made to mitigate against the ravaging effects of flood-
ing? These questions are necessary for light of Umejei’s (2010) assertion that Nigeria 
risks the worst ravages of global climate change if most of its mass media continue in 
their present ignorance of the fundamental issues and the grave challenges they pose. 
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These are some of the issues this paper set out to address. The objectives are to (i) de-
termine the level of awareness about the existence of climate change discourse among 
the residents of Abuja; (ii) ascertain respondents’ perception about the media creating 
enough awareness around the climate change issue; and (iii) confirm from respond-
ents if the media are educating residents enough on how to mitigate against flooding.

LITERATURE REVIEW

Theoretical Parameter

This study is anchored on Media Status Conferral and Media Development Theories. 
The Status Conferral Theory was postulated in 1948 by Paul Lazarsfeld and Robert 
Merton (Lazarsfeld & Merton 1948). According to Smith (2016), the status conferral 
function was developed when Lazarsfeld and Merton were describing the functions 
and power of the mass media in contemporary society. They say that the media have 
the power to compel so much information from anyone, at any time, about any topic 
and that they can make this topic appear to be the most urgent issue to date. Smith 
(2016) believes that the influence that the media play on the perception of a person, a 
group of people, or an event, whether justified or not, makes these things appear big 
or important.

According to the theory, the coverage given to specific personalities, people, ethnic 
groups, political classes, or professions causes the public to perceive them differently. 
“Status conferral,” according to Lemert (2006), is the idea that news coverage singles 
out and elevates the covered person or organisation. Hence, Status conferral, or rec-
ognition by the mass media, indicates that one is important enough to single out from 
the mass and that one’s behaviour and opinions are significant and sufficient to de-
mand media attention. By legitimating the status of individuals and groups, the media 
confer status and prestige (Severin & Tankard 2001: 327). 

Furthermore, because media draw attention to individuals, subjects, and issues, 
Asemah (2011) believes that the media perform a status conferral role by providing 
importance to topics and persons. The focus creates a sense of importance; however, 
it can occasionally be excessive. It implies that the media may elevate a person, event, 
or organisation to the point where public members begin to see that person, event, or 
institution as highly significant (Guanah 2021). Media status conferral occurs when 
they use the tools of priming and framing to bestow prestige, clout, and importance 
on a person(s) or event. It might be a planned or inadvertent action. This may happen 
when they’re doing their jobs, which include informing, educating, and entertaining 
the public, among other things. This is following Ayakoroma’s (2018) assertion that 
once the media takes on an issue and is critical of it, “there is the likelihood of the 
mass audience looking at such issues from that perspective” (p.7). Ibagere (2010) also 
believes that the media can draw attention to itself and that they also have “have the 
tremendous power to direct this attracted attention on a single event or phenome-
non” (p. 21).

Without a doubt, climate change affects the entire human race, including the resi-
dents of Abuja. However, the effects are not widely known since people are not suffi-
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ciently aware of them. This might be because the media have not given them priority 
reporting or created an agenda around the global warming discourse by bestowing 
status on it. Therefore, this theory is relevant to this study. It is significant because the 
media’s responsibility is to elevate climate change’s position in society and analyse 
its effects. When the media elevate the discourse on global warming and climate by 
creating massive awareness about it, society benefits. 

The Development Media theory was propounded in 1987 by Dennis McQuail. Anae-
to and Sol-Anaeto (2010: 63) explain the principles of the theory thus: Media must ac-
cept and carry out positive development tasks in line with established national policy; 
freedom of the media should be open to economic priorities and development needs 
of the society; media should give priority in their content to the national culture and 
languages; media should give priority in news and information to links with other 
developing countries.

This theory can be traced to the report of the commission set up by the United Na-
tions Education, Scientific, and Cultural Organisation (UNESCO) in response to the 
complaints of the developing countries about their negative portrayal by the western 
media. The report revealed that Third World countries are faced with specific com-
munication problems such as the absence of communication infrastructure, lack of 
professional skills and resources for the production of media products, and absence 
of cultural resources and the available audience. Explaining the theory in detail, Mc-
Quail (2010) opines the media must accept and carry out positive development tasks 
following naturally established policy; media freedom should be open to economic 
priorities and societal development needs; media should prioritise national culture 
and language in content; journalists and other media workers have responsibilities as 
well as freedom in their information gathering and dissemination tasks, and the state 
has the right to impose restrictions on the media in the interest of development.

According to Anaeto and Sol-Anaeto (2010), the Development Media theory advo-
cates that the media in developing countries should pursue development goals for their 
countries. The core of this theory is that the media in developing countries should do 
all in their ability to promote and participate in all activities that can contribute to the 
national development plans of developing nations like Nigeria by ensuring that they 
assist the government in implementing her development policies. Further, Baran and 
Davis opine that the development media theory calls for “government and the media 
to work in partnership to ensure that media assist in the planned beneficial develop-
ment of the country” (as cited in Guanah 2021: 9). Therefore, the role of the media 
under this theory is to discuss and inform by creating awareness, motivating people, 
and creating an environment in which target social systems can feel the need for and 
demonstrate their commitment to development activities. Consequently, the theory 
becomes important in environmental coverage by the media about climate change. 
Hence, it is pertinent to this study because it enabled the study to understand how the 
mass media can be used to aid development, in this case, how they can be deployed to 
create awareness about climate change and its effects on man and his environment.
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Climate Change and Flooding

Climate is described as the typical weather conditions for a certain location or region 
based on long-term averages of rainfall, temperature, wind, and humidity rates over 30 
years or more (Yanda & Mubaya 2011). Various sources cause climate change, accord-
ing to Climate Change Challenge.Org (as cited in Batta, Ashong, & Abdullahi 2013), 
including the combustion of fossil fuels, changes in land use through agriculture, and 
deforestation; carbon dioxide, methane, nitrous oxide, and greenhouse gas emissions. 
According to Pucharis (2007), per capita carbon dioxide emissions in Africa were one 
ton (ItC02), compared to 19.9 tC02 in the United States. Climate change, which is 
sometimes exemplified by extreme weather and sea-level rise, has been largely impli-
cated as a core cause of flooding which Denchak (2019) defines as “the accumulation 
of water over normally dry land. It’s caused by the overflow of inland waters (like riv-
ers and streams) or tidal waters, or by an unusual accumulation of water from sources 
such as heavy rains or dam or levee breaches” (p.1). 

Although there are many causes of flooding, however, it is a truism that climate 
change amplifies flooding, as attested to by IPCC, which, in its special report on ex-
tremes, confirms that climate change “has detectably influenced” several of the wa-
ter-related variables that contribute to floods, such as rainfall and snowmelt (as cited 
in Denchak, 2019). There are various types of floods, but the most common, according 
to Denchak (2019), is River Flooding: this takes place when a river or stream over-
flows its natural banks and inundates normally dry land); Coastal flooding: this occurs 
when winds from a coastal storm, such as a hurricane or a nor’easter, drive a storm 
surge—a wall of water—across the land; Urban flooding: this happens when rainfall 
(rather than an overflowing body of water) overwhelms a densely populated area’s 
local stormwater drainage capacity. When rainwater runoff from roads, parking lots, 
buildings, and other impervious surfaces is diverted into storm drains and sewers that 
can’t manage the volume, this happens. However, this study is more concerned with 
flash floods that the federal capital territory, Abuja suffers from. 

According to Denchak (2019), flash floods are rapid-rise floods induced by strong 
precipitation in a short period (usually six hours or less).  According to him, it may 
happen everywhere, but low-lying places with inadequate drainage are most vulnera-
ble. Dam or levee failures, or the quick surge of water owing to debris or ice jams, can 
also create flash floods. Flash floods combine the inherent dangers of a flood with the 
speed and unpredictability of a tornado, and they are responsible for most flood-re-
lated deaths. Flooding can be exacerbated by climate change due to increased pre-
cipitation. This is a condition in which a warmer environment stores more water and 
then discharges it. Although heavy rain does not always result in floods, it does have 
the propensity to raise the risk of flooding. Flooding may result in death, extensive 
property damage, road, bridge, utility, and other public infrastructure damage, as well 
as pollution and illness. Floodwaters can transport raw sewage, harmful chemicals 
released from hazardous waste sites, and runoff from industrial farms. They can con-
taminate drinking water sources and cause illnesses in the eyes, ears, skin, and gastro-
intestinal tract. When the floodwaters recede, germs and mould may persist, leading 
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to an increase in respiratory ailments like asthma. Flooding can also cause mental 
health issues, economic losses (such as lost business or pay), and uprooting of whole 
populations (Denchak 2019).  

Media and Awareness Creation

Reporting about climate change falls under environmental communication because 
of its enormous effects on the environment. Global warming affects rainfall patterns, 
arctic ice (and the northern jet stream that drives our weather), frequency and in-
tensity of storms and droughts, growing seasons, humidity, melting polar and glacial 
ice, and sea level (IPCC 2007). It causes flash floods too. Meisner (2007) describes en-
vironmental communication as “all forms of communication (interpersonal, group, 
public, or organisational, mass, computer-mediated, etc.) that engage with the social 
debate about environmental issues and problems” (p. 3). This type of reporting is also 
referred to as environmental news reporting. According to Nwabueze (2009), envi-
ronmental reporting entails disseminating information, news events, occurrences, in-
formed discussions, etc., about the environment to an audience through a medium. It 
simply reports on issues, developments, happenings, etc., about the environment (p. 
197). Hence, findings from a comparative study by Schulz (2003) focusing on different 
European countries display positive correlations between the media usage and envi-
ronmental awareness of EU citizens show that media usage is the strongest variable 
in explaining environmental awareness for the case wherein people have no personal 
experiences with environmental problems. 

The media are also involved in risk communication, described by Höppner, Bucheck-
er and Bründl (2010: 45) as a social process that is dependent on the characteristics of 
the message, the sender, the audience, the social context of the communication, the 
characteristics of the hazard itself, and the mode/channel in which it is delivered. In-
stead of dealing with events whose type and scope are known in advance, risk commu-
nication deals with unknown outcomes and the chance or probability of repercussions 
occurring. When it comes to flooding, risk communication is to make people aware of 
and prepare for floods to avoid or minimise the harm or damage they may bring. As 
a result, Kievik and Gutteling (2011) argue that people who have access to flood risk 
information are more likely to take preventive actions. As Folarin (as cited in Uwom 
& Oloyede 2014) rightly puts it, “the media should accept and carry out positive de-
velopment tasks in line with nationally established policy (or in line with national 
ideology) without prejudice to their traditional functions of information, education, 
and entertainment” (p. 84). This is in line with the media development theory adopted 
for this study. According to McQuail (2010), the media are meant for positive uses to-
wards developing every sector in the country. Therefore, environment-wise, the media 
should not only cause the public to be aware of the devastating effects of global warm-
ing on the environment but should educate them on steps to mitigate such effects as 
flooding in the surroundings. This is another means of covering developmental issues.

Kakade, Hiremath and Raut (2013) opine that climate change communication from 
scientists and policymakers to the public via the mass media has been a subject of 
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significant interest because of its implications for creating national variation in pub-
lic understanding of a global environmental issue. Therefore, while assessing the role 
of media in creating awareness about climate change in Bijapur city, they revealed 
that the media know the significance of covering environmental issues and that all 
media like TV, radio, newspaper and new media spread the news and information at 
the speed of light. The media serve as the megaphones that magnify events that were 
known by only a few people to reach a larger heterogeneous audience that is spread 
out in different locations depending on the means being used in disseminating the 
information (Guanah, Obi & Akumabor 2020: 180). Therefore, society relies on the 
media for vital information about climate change, and that will be useful in mitigating 
flash floods supposedly caused by climate change. Hence, the media should help ed-
ucate the general public on how to go about it in their own small and individual ways 
by creating awareness about climate change and providing relevant information on 
how to tackle it. Though the media should always issue a high alert on the prospect of 
severe flooding within the territory, they must task residents to take personal respon-
sibility for the safety of their environments to mitigate any possible effects of flooding 
in the FCT. The public should know that as little as their bush burning activities can 
contribute to climate change accentuation.

To mitigate the impact of heavy floods in the Federal Capital Territory (FCT), the 
media must begin to prepare the public for emergency response by creating adequate 
awareness about the impending flood, which may result from climate change and en-
sure they pay heed to early warning. If there was a need to move from flood plain 
areas, they should do so. The Real Estate Developers Association of Nigeria (REDAN) 
operations are alleged to be worsening flooding in the FCT by erecting illegal con-
structions that impede rivers and severely damage the city’s drainage system. To avoid 
falling prey to the antics of unscrupulous developers, residents should always conduct 
due diligence by checking with the relevant authorities in the Federal Capital Terri-
tory Authority (FCTA) to see if developers met the master plan requirements before 
buying houses or taking possession of properties from them. The media must con-
tinually remind the FCTA to increase its enforcement and regulation activities to en-
sure that acts that constitute violations of the FCT master plan are nipped in the bud 
before they become a major problem. To ensure compliance, the government should 
demolish the illegal buildings blocking the free flow of water but pay compensation to 
the owners of such property where the building plans were genuinely approved by the 
necessary government agencies before they were erected.

METHODOLOGY

The study adopted a survey research design while a questionnaire and question guide 
were used as instruments of data collection. This study involved collecting and de-
scribing data obtained from a population to determine the role of the mass media in 
the climate change discourse. Nworgu (2006) asserts that a survey design is one in 
which a group of people or items are studied by collecting and analysing data from 
only a few people or items considered to be a representative group of the entire popu-
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lation. The study population is made up of adult males and females in the Federal Cap-
ital Territory, Abuja, Nigeria. The population of adult males and females in the Federal 
Capital Territory, Abuja, Nigeria, according to the Federal Republic of Nigeria Official 
Gazette (2009), is 1,406,239. The population of the study is, therefore, 1,406,239. The 
sample size for the study is four hundred and twenty-three (423) respondents. The 
sample size was arrived at using Cochran’s formula for sample size determination. 
Cochran (as cited in Asemah 2013) developed a statistical formula for the determina-
tion of sample size:

The Federal Capital Territory is made up of six area councils, namely: Abaji Mu-
nicipal Area Council, Abuja Municipal Area Council (AMAC), Bwari Municipal Area 
Council, Gwagwalada Municipal Area Council, Kwali Municipal Area Council, and Kuje 
Municipal Area Council. The sample size of 423 was divided among the six municipal 
area councils, with each having 70, but Abuja Municipal Area Council having 73 be-
cause it is the most populated of all the councils. The researchers adopted the mul-
ti-stage sampling technique to select the respondents. The six municipal area coun-
cils were subdivided into electoral wards. Three electoral wards were selected from 
the six (6) municipal area councils using the simple random sampling technique; this 
made a total of eighteen (18) electoral wards. In administering the questionnaire to 
the respondents, the researchers adopted the simple random sampling method. The 
researchers determined the number of streets in each ward and the number of houses 
in each of the streets. They systematically selected five streets from each ward. The 
1st, 5th, 10th, 15th, and 20th houses in each street were selected from the streets se-
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lected. 
A simple random sampling method was adopted so that every house had an equal 

opportunity of being selected. Respondents were purposively selected from each 
house. The male and female adults capable of responding to the questionnaire were 
chosen in each house. The researchers administered the copies of the questionnaire 
with the help of three-trained research assistants. The eighteen (18) wards were di-
vided into three (3), and each research assistant was assigned to six (6) wards. From 
each council, two respondents each (making 12) were purposively selected for oral in-
depth interviews. Out of the 423 copies of the questionnaire administered, 393 cop-
ies (95.62%) were retrieved in usable form. Reliability was measured as a pilot study 
with 10% of the sample size using Holsti’s coefficiency of reliability; thus: CE= 3M/
N1+N2+N3, and the percentage of intercoder agreement and coefficiency of reliability 
yielded 97.9%. The figure is rounded to 98%. To ensure the validity of the survey in-
struments, face validity was established. After that, the instruments were subjected to 
review independently by the researchers.

RESULTS AND DISCUSSION

The analyses below were obtained from the questionnaire administered to respond-
ents of the target population of this study in FCT, Abuja, Nigeria.

Characteristic   No                         %
Sex

Male 293                          74.55
Female 100                          25.45
Age

18-23 21                             5.34
24-29 75                             19.08
30-35 138                           35.12
36-above 159                           40.46
Marital Status

Married 319                             81.17
Single 69                               17.56
Divorced 5                                   1.27

Table 1. Demographic Characteristics of Respondents

Source: Field Survey 2022

Table 1 indicates that most of the respondents were male (74.55%), that the ages of 
majority are 30 years and above (75.58%), and that 81.17% are married. The implica-
tion is that they are capable of responding to the questionnaire administered to them.
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Characteristic   No                         %
Occupation of Respondents

Students 14                          3.56
Business

Public/Civil Service

Self-employed

Others

146                        37.15

112                        28.50

86                          21.88

35                          8.91
Religion 

Christianity 150                         38.17
Islam 160                         40.71
Traditional 39                           9.92
Others 44                           11.20
Education

Primary education 12                             3.05
Post Primary education 100                           25.45
Tertiary education 181                           46.06
Postgraduate education

Others 

73                             18.57

27                             6.87

Table 2. Demographic Characteristics of Respondents

Source: Field Survey 2022

From Table 2, it can be seen that the respondents include government workers and 
privately employed individuals. Also, the respondents cut across various religions, 
and the majority of them are literate. The inference is that floods do not discriminate 
based on employment, religion, or education qualifications when they unleash their 
mayhem on people. 
Presentation of Data from Questionnaire

Level of Awareness Frequency  %
Very High 49 12.47
High  74 18.83
Undecided 10 2.54
Very Low 66 16.79
Low 194 49.37
Total 393  100

Table 3. Level of awareness about Global Warming by residents of the FCT, Abuja

Source: Field Survey 2022

The data in Table 3 indicate that the awareness level of the residents of the FCT, 
Abuja, about global warming/climate change, is generally low.
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Responses Frequency  %
Strongly Agree 106 26.97
Agree 89 22.65
Undecided 21 5.34
Strongly Disagree 28 7.12
Disagree 149 37.92
Total 393  100

Table 4. Respondents’ perception about the media creating enough awareness around the climate 
change issue

Source: Field Survey 2022

The interpretation of the data in Table 4 is that a larger percentage of the residents 
of the FCT, Abuja do not agree that the media are creating enough awareness around 
the climate change discourse.

Responses Frequency  %
Strongly Agree 105 26.72
Agree 88 22.39
Undecided 5 1.27
Strongly Disagree 47 11.96
Disagree 148 37.66
Total 393  100

Table 5. Agreement as to whether the media are educating residents enough on how to mitigate aga-
inst flooding

Source: Field Survey 2022

The implication of Table 5 is that FCT Abuja residents do not fully adjudge the me-
dia as adequately educating them on how to mitigate flooding.

The first objective of this study was designed to measure the awareness level of the 
FCT residents about climate change. The finding revealed that the awareness level 
was generally low, whereas improvement on the awareness level will result in activ-
ities that reduce flash floods. Similarly, in an oral interview with Suleiman Moham-
med, a resident of Kuje, in the Kuje municipal council area, he claimed ignorance of 
knowing anything about climate change and its effects. He said he sees the flash flood 
that they experience almost every year as a regular occurrence that must take place 
during the rainy season. This is regardless of  Boykoff (2020) observation that we are 
living through historical times as we essentially contend with issues surrounding dig-
ital cultures and communications about climate change and that there are many in-
spiring signs of productive intersections between digital cultures and climate change. 
This finding tends to support the views expressed by Umejei (2010), that the media in 
Nigeria appear to be relatively aloof in the matters of creating awareness on climate 
change issues, thereby making Nigeria risk the ravages of global challenges posed by 
climate change.  He feels the Nigerian media seem to lag in the awareness campaign 
on climate change. Umejei (2010) emphasises that most Africans are not informed on 
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climate change and that the media have the urgent duty to assume a prominent role 
in creating awareness on the issue. 

Also, the finding fell short of the expectations of Kakade, Hiremath and Raut (2013), 
who think that the severe effects of climate change demand that there should be very 
urgent creation of awareness about its causes and impacts and this duty is left for the 
media. There is a great need for awareness creation on the issue of climate change by 
the media. Moemeka (2009) believes that development media theory plays a role in 
transformation and socialisation. The media get the public aware of environmental 
problems caused by climate change so that they can know better how to deal with 
them. That means screening can occur in communication at several levels in the me-
dia hierarchy.

The second objective of this study which was to ascertain respondents’ perception 
about the media creating enough awareness around the climate change issue, showed 
that 45.04% of the residents of the FCT, Abuja, do not agree that the media are cre-
ating enough awareness around the climate change discourse. This finding is in con-
trast with the stand of Prabhanjan Yadav and Rapaka Jhansi Rani (as cited in Kakade, 
Hiremath, & Raut 2013) that the media play vital roles in educating and enlightening 
the people and the governments on how to protect and preserve natural resources in 
the interests of future generations and the climatic chaos. For this reason, media play 
a pivotal role in creating awareness and bringing positive behavioural change among 
people in mitigating anthropogenic climate change. Istifanus Morgan, a university 
lecturer resident in Gwagwalada, in Gwagwalada Municipal Council of the FCT, ad-
mits that the media in other countries do take time to create awareness about climate 
change for their citizens to understand what it means. When he travelled to a Euro-
pean country, he witnessed the media drawing the public’s attention to the damning 
effects of climate change and global warming. He compared his experience abroad 
to that of Nigeria, where he said the media are not doing enough to let the populace 
know about all the global warming entails.

Ayittey (2010) also opines that climate change is a phenomenon for which the pub-
lic has to be educated on nature and how to cope with the situation and that it is the 
media that have the clout to inform their audience on the subject.  The press must 
sensitise the public by creating awareness and educating them on how to prevent flash 
flooding in little ways like properly disposing of their refuse by not dumping them in 
drainages, etc. They have to empower the people with useful information, enlighten 
and educate them on climate change and its effects. After reporting on climate change 
issues, especially in cases where there was an infringement of environmental law, the 
media should embark on post-report surveillance to monitor compliance by stake-
holders and call them to order if any deviation from laid-down rules is noticed. The 
public needs constant sensitisation and enlightenment from the media for the issue 
of climate change to be properly understood.

From the third objective, which was designed to confirm from respondents if the 
media are educating residents enough on how to mitigate against flooding, 49.62% 
of the FCT Abuja residents do not fully agree that the media are sufficiently educat-
ing them on how to mitigate against flooding. This is even though the importance of 
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flood risk information and its use as an early warning method to prevent floods cannot 
be overstated, and that risk communication is ineffective unless the target audience 
hears the message, understands it correctly, and acts on it (Nwafor 2021).  As a result, 
the media must publish and analyse flash flood stories as soon as possible, breaking 
them down for the general public to comprehend. Joseph Mustapha of Abuja Munic-
ipal Area Council disclosed during an interview that most of the residents of the FCT 
are usually confused and do not know what to do to mitigate flooding when it comes to 
ravaging their locale. He said if the media or any organisation educated them on what 
to do in such situations, they would adopt their suggestions, lamenting that flooding 
has robbed them of a lot of their property.

The media can help residents prepare for a flood in advance, saving lives and prop-
erty. Most European nations have flood insurance plans; if they are available in Ni-
geria, the media should inform the public about them. They should also inform the 
public that they must determine how they would contact family and friends, as well as 
where they will stay, in the event of floods. Since flash flooding in the Federal Capital 
Territory, Abuja is a regular occurrence. The media must train inhabitants to antic-
ipate floods every year and prepare themselves, whether it occurs or not. The me-
dia should educate the residents to prepare necessary commodities like food, bottled 
water, first-aid kits, medications, and their phones and other communication devic-
es ahead of time. Those living in flood-prone regions should be told to evacuate to 
higher ground during rainy seasons, as the Nigerian Meteorological Agency (NIMET) 
warns. The public should be reminded of these issues through the media regularly. 
Just as Denchak (2019) advised, the media ought to remind citizens that if they must 
evacuate, they should remember to take “the five Ps”: people (the most important), 
prescriptions, paper (birth certificates, passports, and other key documents), personal 
needs (clothes, phones, and phone chargers), and priceless items (irreplaceable me-
mentoes) along. They should turn off their gas, water, and electricity; they should put 
sandbags around the property, and they should avoid walking, swimming, and driving 
through floodwaters, which may be powerful and also hide hazards, such as downed 
(and possibly live) power lines, broken glass or metal, and contaminants like sewage 
and chemicals.

CONCLUSION

The findings of this study revealed that the awareness level about climate change is 
low in the FCT, Abuja, and by extension, around Nigeria. This indicates that the media 
are not doing enough to create awareness about global warming and how to mitigate 
flash flooding, which is one of the effects of climate change. This should serve as a 
wake-up call to the media to enlighten and sensitise the public about climate and 
its menace. Without a doubt, if climate change is brought under control, it will go a 
long way to curb the incidents of flooding, not only in the FCT but across Nigeria and 
elsewhere. Although it will not be possible to entirely prevent flooding in the FCT, 
Abuja, however, the various regulatory bodies that have one thing or the other to do 
with the environment should do the needful by ensuring that building laws are strictly 
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adhered to and that nobody, no matter how highly placed the person may be in the 
society, flouts the law by building on areas mapped out as green areas, and building 
on drainage paths. Based on the findings, the following recommendations are made: 
(i) Community sensitisation awareness campaigns by the relevant FCT authorities in 
collaboration with media houses should be organised to draw attention to the issue of 
climate change and mitigate flash floods. (ii) Apart from the significant ways through 
which the media create awareness, campaign rallies should be embarked upon. Mo-
bilisers should march out with banners, small flags, and handbills/flyers to distribute 
to people on the streets, in their shops and in offices to enhance knowledge about 
climate change among the populace. (iii) In their sensitisation exercises, the media 
should partner with relevant government agencies and traditional rulers in the FCT to 
educate residents on safety issues, particularly human activities that escalate flood-
ing. Most of their reports should emphasise how to mitigate flooding. In addition to 
the conventional media, folk or traditional media such as dance, drama, music, and 
songs should be employed to create awareness about climate change because they 
resonate more with the local people in the area under investigation.

REFERENCES

Adelekan, Ibidun O. & Adeniyi P. Asiyanbi. 2016. “Flood Risk Perception in Flood-Af-
fected Communities in Lagos, Nigeria.” Natural Hazards 80(1):445–469. https://
doi.org/10.1007/s11069-015-1977-2 

Agbi, Osarume F. 2016. Newspaper Coverage of the Outbreak of Lassa Fever and its Out-
come in Edo State. M. A. Dissertation. Faculty of Arts, University of Benin, Benin 
City, Nigeria.

Akilu, Danlandi. 2021. “Mitigating dangers of flooding in FCT.” Independent, Septem-
ber 25, 2021. https://independent.ng/mitigating-dangers-of-flooding-in-fct/ [access 
10.03.2022].

Anaeto, Solo G. & Margaret Solo-Anaeto. 2010. “Evaluating McQuail’s Normative 
Theory for Developing Countries.” Pp. 413–427 in Perspectives on Communica-
tion and Culture, edited by D. Wilson. Uyo, Nigeria: African Council for Commu-
nication Education (ACCE).

Arlt, Dorothee, Imke Hoppe, & Jens Wolling. 2011. “Climate Change and Media Usage: 
Effects on Problem Awareness and Behavioural Intentions.” International Com-
munication Gazette 73(1&2): 45–63. DOI: 10.1177/1748048510386741

Asemah, Ezekiel S. 2013. “Public Perception of Mass Media Framing of Terrorism in 
Nigeria: Implications on National Unity.” Journal of Communication & Language 
Arts 4(1): 137-162.

Asemah, Ezekiel S. 2011. Selected Mass Media Themes. Jos: Jos University Press.
Ayakoroma, Barclays. 2018. “National Orientation, Cultural Imperatives and the 

Change Agenda in Nigeria: A Proposal for News Editors.” BANCHI: Nasarawa 
Journal of Theatre and Media Arts 5(1): 1–21.

Ayittey, Sherry. 2010. “Media should Prioritise Education on Climate Change.” Re-



68 PRZEGLĄD KRYTYCZNY 2022 / VOL. 4, NO. 1.

trieved April 16, 2022 (http://news.myjoyonline.comm/news/201011/55776.asp).
Batta, Herbert E., Ashong C. Ashong, & Bashir S. Abdullahi. 2013. “Press Coverage 

of Climate Change Issues in Nigeria and Implications for Public Participation 
Opportunities. A Content Analysis.” Journal for Sustainable Development 6(2): 
56–59.  DOI:10.5539/jsd.v6n2p56

Boykoff, Maxwell. 2020. “Digital Cultures and Climate Change: ‘Here and Now.’” Jour-
nal of Environmental Media 1(1): 21–25.

Denchak, Melissa. 2019. Flooding and Climate Change: Everything you Need to 
Know.” Retrieved March 2, 2022 (https://www.nrdc.org/stories/flooding- and- cli-
mate- change- everything-you-need-know).

Elia, Emmanuel, Stephen Mutula, & Christine Stilwell. 2015. “Disseminating and Us-
ing Information on Climate Change and Variability: A Case Study of Farmers 
in Maluga and Chibela Villages in Central Tanzania.” Mousaion: South African 
Journal of Information Studies 33(3):1–24. DOI: https://doi.org/10.25159/0027-
2639/157 

Federal Republic of Nigeria Official Gazette. 2009. Legal Notice on Publication of 2006 
Census Final Results, 2(96):B3. Abuja: The Federal Government Printers.

Guanah, Jammy S. 2021. “Relevance of the Creative Industry and the Media to the So-
cio-Economic Development of Nigeria.” Nigerian Theatre Journal: A Journal of the 
Society of Nigeria Theatre Artists 21(1): 16–32.

Guanah, Jammy S., Ijeoma Obi, I. & Theodora Akumabor, N. T. 2020. „Counterter-
rorism and Nigerian media reportage of the activities of Boko Haram terrorism 
group: Perception of newspapers’ readers.” Journal of the Arts/Humanities 3(1): 
174–183.

Höppner, Corina, Matthias Buchecker, & Michael Bründl. 2010. Risk Communication 
and Natural Hazards. CapHaz-Net WP5 Report. Birmensdorf, Switzerland: Swiss 
Federal Research Institute.

Ibagere, Elo. 2010. Introduction to Africa Traditional Communication System. Abraka: 
Delta State University Printing Press.

Intergovernmental Panel on Climate Change. 2007. Working Group II, Fourth Assess-
ment Report: Climate Change Impacts, Adaptation and Vulnerability. Cambridge: 
Cambridge University Press.

Intergovernmental Panel on Climate Change. 2001. Climate Change 2001: Impacts, Ad-
aptation Vulnerability’s Contribution of Working Group II to the Third Assessment 
Report of the Intergovernmental Panel on Climate Change. Cambridge: Cambridge 
University Press.

Kakade, Onkargouda, Shilpa Hiremath, & Namrata Raut. 2013. “Role of Media in Cre-
ating Awareness about Climate Change—A Case Study of Bijapur City.” IOSR 
Journal of Humanities and Social Science (IOSR-JHSS) 10(1): 37–43.

Kievik, Milou & Jan M. Guttelin. 2011. “Yes, We Can: Motivate Dutch citizens to en-
gage in self-Protective Behaviour with regard to Flood Risks.” Natural Hazards 
59(3): 1475–1490. 

Lazarsfeld, Paul F. & Robert K. Merton. 1948. “Mass Communication, Popular Taste 
and Organised Social Action.” Pp. 95–118 in The Communication of Ideas, edited 



69OSAKUE STEVENSON OMOERA & JAMMY SEIGHA GUANAH

by In L. Bryson.  New York: Harper.
Lemert, James B. 2006. “Status Conferral and Topic Scope.” Journal of Communication 

19(1): 4–13. 
McQuail, Denis. 2010. McQuail’s Mass Communication Theory, 6th edition. London: 

Sage.
Meisner, Mark. 2007. “What is Environmental Communication?” Retrieved April 6, 

2022 (http://www.est.edu/whatisec.htm).
Moemeka, Andrew A. 2000. Development Communication in Action: Building Under-

standing and Creating Participation. Lanham, MD: University Press of America.
Nwabueze, Chineye. D. 2009. Reporting: Principles, Approaches, Special Beats. Owerri: 

TopShelve Publishers.
Nwafor, Uchechukwu G. 2021. “Influence of Flood Risk Awareness Information on the 

Adaptive Behaviour of Residents in Flood Prone Areas in Southeast Nigeria.” In-
ternational Journal of Research and Innovation in Social Science (IJRISS) V (XI): 
312–324.

Nworgu, Bonifcae G. 2006. Educational Research: Basic Issues and Methodology (second 
and enlarged edition). Owerri: Wisdom Publishers.

Oden, Chrissantus. 2019. “The Mass Media as Channel for Creating Aware-
ness and Mobilizing Public Support.” Retrieved December 17, 2021 
(https://www-projecttopics-org.cdn.ampproject.org/v/s/www.projecttop-
ics.org/massmediachannelcreatingawarenessmobilizingpublicsupport.
html/amp?amp_js_v=a3&amp_gsa=1&usqp=mq331AQFKAGwASA%3D#-
aoh=15999295025667&referrer=https%3A%2F%2Fwww.google.com&amp_tf=-
From%20%251%24s&ampshare=https%3A%2F%2Fwww.projecttopics.org%2F-
massmediachannelcreatingawareness-mobilizing-public-support.htmlProject 
Topics).

Olajuyigbe, A. E., Rotowa, O. O. & Durojaye, E. 2012. „An assessment of flood hazard 
in Nigeria: The case of Mile 12, Lagos.” Mediterranean Journal of Social Science 
3(2): 367–375. 

Otaru, Anthony. 2020. Abuja’s Perennial Flooding in Search of Strategic Solution. Re-
trieved March 14, 2022 (https://guardian.ng/sunday-magazine/abujas-perenni-
al-flooding-in-search-of-strategic-solution/).

Patel, Kasha. 2021. Extreme “Flooding to Increase Climate Change.”  Retrieved De-
cember 30, 2021 (https://www.washingtonpost.com/weather/2021/09/13/ex-
treme-flooding-increase-climate-change/).

Pucharis, Kumar. 2007. “IPCC Climate Change Assessment Report.” Retrieved No-
vember 12, 2021 (http//www:IPCC/:climatechangeassessmentmentreport 
4.net//:UK).

Schulz, Winifred. 2003. “Mediennutzung und Umweltbewusstsein: Dependenz- und 
Priming-Effekte (Media Use and Environmental Awareness: Dependence and 
Priming Effects).” Publizistik 48(4): 387–413.

Severin, Werner J. & James W. Tankard. 2001. Communication Theories: Origins, Meth-
ods, and Uses in the Mass Media. Fifth edition. New York: Addison Wesley Long-
man.



70 PRZEGLĄD KRYTYCZNY 2022 / VOL. 4, NO. 1.

Smith, Ryan. 2016. “Status Conferral Function.” Retrieved December 2, 2021 (https://
blogs.baruch.cuny.edu/digitalcombishop/?p=370).

Stanforth, S. 2021. “Flooding and Climate Change.” Retrieved December 2, 2021 
(https://www.nps.gov/articles/000/flooding-climateimpact.htm).

Umejei, Emeka. 2010. “Climate Change: Nigerian Media Sleeping on Duty.” Re-
trieved January 20, 2022 (https://emekaumejei.wordpress.com/2010/07/09/cli-
mate- change- nigerian-media-sleeping-on-duty).

Uwom, Oguchi O. & David B. Oloyede. 2014. “Newspaper Coverage of Health Issues in 
Nigeria: A Study of the Guardian and the Punch Newspapers January 2010 to De-
cember 2011.” Retrieved January 20, 2022 (http://iiste.org\journals\index.php\
NMMC\artcle\view\11667).

Yanda, Pius Z. & Chipo P. Mubaya. 2011. Managing Climate in Africa: Local Level Vul-
nerabilities and Adaptation Experiences. Dar es Salaam: Mkukina Nyota.


