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Abstract: This article examines the phenomenon of infantilisation in the 2023 Polish parliamentary
election campaign. Infantilisation is a consequence of the mediatisation of politics, a process that has
transformed electoral competition into a spectacle, while aligning political communication with mass
media logic. The introductory section outlines the electoral context, during which politicians deliber-
ately incited conflicts to provoke strong emotions, thereby encouraging the media to engage with and
amplify these issues through simplified and conventionalised narratives. The second section delves
into the theoretical foundations of infantilisation. It identifies several mechanisms contributing to this
trend, including mediatisation, which has reshaped political operations and communication by reduc-
ing them to simplistic, emotionally charged messages. The third section addresses the methodological
framework, detailing the use of discourse and narrative analysis to analyse media coverage of political
conflicts. The author’s findings demonstrate how different media outlets constructed narratives sur-
rounding the provoked conflicts.
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1. Introduction

In October 2023 Poles elected a new parliament, a decision that impacted not only who
would rule the country for the next four years but also which direction Polish liberal
democracy would take. For the public, foreign media editors and leaders of international
organisations, the election results were seen as a test of Poles’ attitudes towards freedom
and other democratic values, as well as the stability of the political system and the state’s
overall condition (Picheta CNN, 2023). The extraordinary significance of the recent par-
liamentary elections was underscored by the voter turnout, which exceeded 74% (PKW,
2023) — the highest since 1989, when Poland regained its sovereignty and embarked on
its political transformation. The relevance of the elections is underscored by the sub-
stantial corpus of literature that has emerged within a year in political science and media
studies (e.g., Lesinska-Staszczuk, 2024; Musiat-Karg, 2024; Fordonski, 2024; Pacze$ni-
ak, 2024; Stomka, 2024; Dabrowska, 2024; Szudra, Kutaga, Czerwonka, 2024), yet none
addresses the issue of infantilisation in political communication during campaign.

One of the key factors contributing to the record voter turnout was the protracted
and intense election campaign, marked by the conflict between the ruling right-wing
populist Prawo i Sprawiedliwos$¢ (PiS) and the pro-democracy, centrist Koalicja Oby-
watelska (KO) (Reinsford BBC, 2023). To provide a comprehensive analysis of the po-
litical communication during 2023 campaign, the author examined Polish politicians’
self-narratives on X portal, journalists’ media narratives about the candidates, and the
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mass media agenda-building process. The analysis focused on publications discussing
the communication strategies of politicians within the context of mediatisation, which
is understood as the adaptation of political organisations and actors to the logic of mass
media. Although Stanistaw Michalczyk (2009, p. 29) noted that “Elections are governed
by their own laws and their own communication logic,” these laws have also become
subordinate to the operational frameworks and objectives of mass media. For sever-
al decades, the media have not only reported on election campaigns but have actively
shaped their course (Jachimowski, 2009, pp. 84—85). Scholars researching the process
of mediatisation have correctly predicted that it would lead to a gradual simplification of
political communication (Michalczyk, 2009, pp. 32; Schulz, 2006, pp. 12) and diminish
the role of rationality in decision-making and political elections.

To characterise politics effectively and vividly, it is common to employ metaphors and
comparisons. For instance, the analogy between politics and theatre was acknowledged by
Karl Marx in the mid-19th century: “The official scene was transformed in a trice: scen-
ery, costume language, actors, dummies, prompters, the themes of the play, the content of
the conflict, the whole situation” (Blackbourne, 1986, pp. 150). The canon of sociologi-
cal works includes Erving Goffman’s Presenting the Self in Everyday Life (2020), which
explores the ‘theatrical’ nature of human social behaviour: presenting oneself to others
through a ‘fagade’, within certain ‘decorations’ and withdrawing behind ‘backstage’. How-
ever, in the context of struggle for power, elements of theatre, play and art were not the
only recognisable features (Rubisz, 2009, pp. 112); there have also been less sophisticated
associations: the term ‘chaos’ applied to the party scene (Jachimowski, 2009, pp. 83), pol-
iticians labelled as showmen (Sztumski 2009: 105), and politics as a spectacle. It has been
argued that “politics contains all those qualities that a spectacle has: passion, which mani-
fests as power in various forms — whether as lust, an aim or an instrument; human heroism
and human frailty; the conflict between parties vying for power, with which the audience
can identify; action with an unpredictable finale, shaped by the struggles of rival individ-
uals and institutions; and an external form capable of becoming autonomous, which, as it
transforms into art, becomes content itself (Rubisz, 2009, pp. 112).

In contemporary discourse, the most fitting analogy to capture the essence of politics
and the manner in which power is pursued within a democratic system is perhaps the
children’s playground — a space designed for physical activity, play and development
of social skills (Zwiernik, 2020, pp. 45—47). Despite its purpose, the playground often
becomes a place of conflict, unbridled emotions and even verbal and physical violence.
Similar behaviour was demonstrated by several candidates in the 2023 Polish parliamen-
tary elections, which prompted the suggestion that the latest phase of the mediatisation
of politics be termed the ‘infantilisation phase’. It is necessary to recognise, however,
that infantilisation as a distinct style and approach to practising a profession is not lim-
ited to contemporary politicians — it is also characteristic of other professional groups.
Researchers in the social sciences and humanities have long employed the concept of in-
fantilisation of culture (Mroczka, 2009, pp. 108; Jasielska, Maksymiuk, 2010, pp. 6-8),
attributing this peculiar regression to the marketisation of most spheres of life and the
rise of excessive consumerism.

The theoretical foundation for the research conducted in this article is grounded in the
findings of experts in similar areas: 1) media democracy; 2) mediatisation as a process
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that has transformed the functioning of contemporary politics and society; 3) political
communication, particularly during election campaigns; and 4) psychology. Within this
theoretical framework, it becomes possible to conceptualise the key term, infantilisa-
tion. One objective of the research is to clarify how the infantilisation of parliamentary
election campaigns should be understood. Another aim is to use this concept to examine
specific instances of political communication through both traditional and social media.

The author assumes that by using netnography and other qualitative research techniques,

it will be possible to identify a clear pattern of behaviour among Polish politicians before

the 2023 parliamentary elections. In addition, the media’s portrayal of the conflict should
be taken into account. In advancing the research, the author has formulated the following
questions:

Q1: What is the infantilisation of political communication, and in what ways does it
intersect with the process of mediatisation?

Q2: Which political actors adopt infantilisation as a strategy, and through what methods
do they achieve their political aims? What objectives fall within the scope of this
approach?

Q3: Is there a pattern of infantilised political communication that effectively garners at-
tention from both traditional and social media? If so, what are the key components
of this pattern?

Q4: What narratives does the mass media construct to portray conflicts during the elec-
tion campaign, and which conventions and genres do they draw upon?

2. Mediatisation — polarisation — infantilisation

The reduction of communication with the electorate to the arousal of intense emo-
tions, primarily through the amplification of disputes, is intrinsically linked to the pro-
cess of mediatisation. A key feature of mediatisation is the staging of politics, where
political events are presented as a spectacle. The allure of this spectacle is enhanced
by its dramaturgy, which is ensured by an emphasis on conflict, controversy and diver-
gence. Conflicts are deliberately exaggerated as they attract more attention from the
viewers-voters than calm, substantive debates. Scandal, similarly, is not concealed but
rather highlighted and sensationalised in the media, as it possesses a similar appeal. The
personalisation of political communication shifts the focus to the personalities of politi-
cians, particularly party leaders, their private lives and character traits, rather than their
political programmes. As John Street notes, the modern politician has to claim support,
has to become ‘popular’ in people’s private perception. Politicians have to become well-
known figures. Mass media create individuals as ‘stars’, whether we are dealing with
a serial killer, a soap opera star or a politician (Street, 2006, p. 168). The mass audience
favours the blending of politics with elements of entertainment, a phenomenon known
as ‘entertainisation’ and ‘politainment’ (Michalczyk, 2009, p. 28; Schulz, 2006, p. 141).
Political messages have increasingly migrated into the realm of popular culture and,
like other messages constructed for this medium, are designed to entertain and relax
rather than to inform and build knowledge among citizens (Street, 2006, p. 177). Dorota
Piontek argues that a new form of communication between politicians and voters has
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emerged, termed ‘popular political communication’ (Piontek, 2011, p. 32; Brzoza, 2014,
p- 396). It is difficult to dispute this perspective; the figure of the celebrity is a product of
popular culture — be it film, television or pop music — so politicians as celebrities adopt
the formulas and symbolism of popular culture, including the genre conventions of the
media, as well as the language and style of marketing (Street, 2006, p. 168).

Joachim Westerbarkey characterises the mediatisation of politics as a process where-
by political organisations and actors adjust their actions to align with the logic of mass
media. This dependency encompasses all phases of political communication, from plan-
ning and implementation to the presentation of political actions and decisions. At the ac-
tor level, mediatisation necessitates continuous media presence; politicians must remain
consistently visible in the media to sustain their influence. Political actors engage in
self-presentation, managing their public image and media relations meticulously. Ad-
ditionally, they contribute to the construction of the public’s perception of reality by
co-creating media messages, thereby influencing how events are portrayed and inter-
preted by both the media and the public. Another concept that must be considered when
analysing the communication behaviour of politicians is media visibility. Introduced into
academic discourse by John Thompson, this concept posits that in the contemporary
world, it is impossible to exist without being visible, recognisable and constantly pres-
ent. Participants in today’s social communication operate under the principle: “The more
I put myself in the eye of the public, the more I exist” (Szpunar, 2017, pp. 494-495).

A constant presence in the media correlates with certain types of behaviour, including
those that provoke or intensify the aforementioned conflict. Conflict can be defined as the
incompatibility of interests, attitudes and aspirations, or as the perception of certain val-
ues as conflicting by two or more individuals. From a quantitative perspective, conflict
can be categorised into two types: individual, which occurs at the level of interpersonal
communication, and collective, which involves a larger group of people (Ostrowska,
2017, pp. 12—15). Conflict can serve as a pretext for creating a political message (event
— news) or as a central theme around which a media narrative is constructed. Moreover,
conflict is an effective tool for polarising voters, dividing them into groups of supporters
and opponents, and mobilising ‘their own’ supporters when the situation demands it.
Polish society appears to be particularly susceptible to the use of conflict as a determi-
nant of political communication: “A society of individuals or states reaches the maximal
amount of conflict, [...] when the population is distributed into two equally sized groups.
In contrast, a highly fractionalised society would be associated with a low level of equi-
librium conflict” (Esteban, Schneider, 2008, p. 134). This strategy is exemplified by the
division into ‘Liberal Poland’ and ‘Solidary Poland’, introduced by PiS politicians for
propaganda purposes in 2005 and above all by the distribution of support between the
two largest parties. Conflict serves as a tool for maintaining polarisation, which is a state
of bipolarity within social consciousness, particularly with regard to values. Polarisation
affects key areas of social life, including the political system, family life patterns, moral
issues, and religious practices (Ruszkowski, Przestalski, Maranowski, 2020, pp. 5-6).

A communication space in which it is easy to provoke conflict — an outcome highly
desirable from the perspective of the major political players in Poland — is the new me-
dia, particularly social media platforms. These platforms provide users with dynamic
interaction through the exchange of opinions, experiences and perspectives (Grebosz,
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Siuda, Szymanski, 2016, pp. 11-14), as well as serve to entertain, build and maintain
relationships and develop networks (cf. McQuail, 2007, pp. 416—420). However, re-
searchers have identified not only the positive aspects of social media’s influence on
users but also its role as an accelerator of the dangerous process of cultural infantilisation
and other threats (Wroblewska, 2013, pp. 41-42).

The infantilisation of culture refers to the phenomenon where traits typically associat-
ed with a child — such as playfulness, impulsiveness, emotional instability, irresponsibil-
ity, short-termism, volatility, self-centredness, boundary-crossing, and breaking prohibi-
tions — become a universal and accepted set of values among adults (Bogunia-Borowska,
20006, p. 14). Following Benjamin Barber, one could argue that the essence of infanti-
lisation is encapsulated by dichotomies: the dominance of the easy over the difficult,
the simple over the complex, and the fast over the slow. Humans have become capable
of quickly processing only semantically poor and superficial data as this is a straight-
forward and undemanding task. Such data is readily supplied by electronic media in
a 24-hour news cycle. Multitasking, i.e. the simultaneous use of multiple media or com-
munication channels, has become commonplace; this is another behaviour characteristic
of the youngest consumers that has been adopted by adults.

Photo 1. The media often structure narratives in a particular manner. Typically, this takes the form
of a journalistic genre, though it may also be a convention, a type of composition, or other formats.
As we can see, conflicts between politicians and those between children are represented similarly

Source: Google Images, X/@EKOlodziejczak .

The infantile individual is characterised by immature thinking and behaviour, exhib-
iting conduct that is inappropriate for their age and/or position. Infantilism can also be
feigned or performed. John Street (2006, p. 177) rightly observes that politicians have
seamlessly integrated themselves into the landscape of popular culture, utilising its in-
herent techniques in an instrumental manner, while altering their language and priorities,
thereby changing the way they are perceived by the public. Infantilisation, therefore,
needs to be examined from two perspectives: focusing on the participant who initiates
the communication process, and considering the recipient of the message. The infan-
tilised sender simplifies the content and form of the message to such an extent that it
resembles communication directed at children. The objective of this approach is to en-
sure that the message is easily accepted and understood by a broad audience, including
those who are less politically engaged or less educated. In other words, politicians start
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to behave ‘like children’, and are guided by their own assumptions about voters. The
imagined, virtual voter is perceived as an immature, emotional individual, behaving in
an infantile manner and easily manipulated. Research by social scientists, and especially
the outcomes of presidential and parliamentary elections in Europe and the US, confirm
that infantilism also characterises the real voter. The susceptibility to propaganda and
the support given to populist candidates and parties provide clear evidence that modern
voters tend to favour the easy over the difficult, the simple over the complex, and the fast
over the slow.

The candidate exhibiting infantile behaviour and the voter perceived as infantile
communicate through three primary channels: the first is institutional media, which be-
fore the elections publish poll results, commentaries by publicists and expert analyses;
the second is social networks, where it is easy to express support for or opposition to
a party or candidate; and the third is public spaces in which politicians, voters and jour-
nalists meet. The content across these three channels in the lead-up to the 2023 elections
illustrates the complete subordination of political communication to the “politics of visi-
bility’. Candidates exerted considerable effort to ensure that the media reported on their
activities regularly, sometimes multiple times a day. This strategy is based on the prin-
ciple that individuals tend to favour those who appear more frequently on their screens,
with the frequency of exposure correlating positively with a favourable attitude towards
the subject (Szpunar, 2017, p. 500).

3. Characteristics of research procedures, methods and techniques

The problem addressed in this study can be summarised by the question: what com-
munication behaviours characterised parliamentary candidates (or other political actors)
in 2023, and how did the media respond to the provoked conflicts? It was posited that
contemporary campaigning is shaped by the logic of both institutional media and social
media. Consequently, the analysis focused on a selection of journalistic publications
from Polish-language news portals and tweets from candidates’ individual accounts on
the X platform.

The document analysis stage was preceded by participant observation on the internet,
conducted by the author from March 3 to October 14, 2023, on platform X. During this
period, the author followed several dozen accounts associated with politicians from Law
and Justice (PiS), Sovereign Poland (SP), Civic Coalition (KO), Confederation, the Left,
and Third Way, with a frequency of 1 to 3 times per week, while maintaining an online
observation diary (Miller, 2012, pp. 80-91). The start date of the netnographic research
coincides with the activities of Donald Tusk, the leader of the largest opposition group,
who began pre-campaign meetings with voters in March and communicated extensively
about them on social media channels. The end of the observation period is linked to the
campaign’s conclusion and the election silence. Based on trends and tweet analyses, the
author identified which conflict provocations warranted further investigation, includ-
ing the publications of institutional media, not just social media. The second selection
criterion was the politician’s rank and role in their party. Donald Tusk and Mateusz
Morawiecki are examples of politicians whose behaviour attracted media attention and



PP 4’24 Politics Turned Into a Playground Drama: Infantilisation of the Election... 207

led to media creating particular types of narratives. Both leaders demonstrate high activ-

ity on social media. Other politicians are positioned lower in the party hierarchy; how-

ever, they enjoy considerable popularity and recognition. Due to their assigned tasks and

temperaments, they fall into the category of political image that Piotr Pawetczyk (2012,

pp. 10-12) described as ‘skirmishers’. Hence, the following events were included in the

sample, along with their media representations:

— the election meeting of Patryk Jaki', a politician of Sovereign Poland (a coalition
partner of PiS), which took place on 17 September in Gora Kalwaria and was dis-
rupted by Kinga Gajewska, an MP of PO (the main opposition party to PiS, the core
of KO);

— participation of Grzegorz Braun, MP for Confederation (nationalists, opposition par-
ty to PiS and PO) in an open lecture by Prof. Jan Grabowski on 30 May at the hall of
the German Historical Institute in Warsaw;

— rally of Donald Tusk, leader of PO, leader of the opposition on 22 June in Jelenia
Gora disrupted by trade unionists from Solidarity, and press conference on 19 Sep-
tember in front of the headquarters of public television in Warsaw disrupted by jour-
nalist Michat Rachon from TVP;

— arally of Mateusz Morawiecki, the Prime Minister, a member of PiS, in Otwock
(18 September) disrupted by MP Gajewska, and his rally in Swidnik (23 September)
disrupted by environmental activists;

— aconfrontation between Janusz Kowalski, a deputy minister in PiS government, and
Michat Kotodziejczak, a politician from the extra-parliamentary Agro-Unia party,
a future PO coalition partner, which took place in the building of the Ministry of
Agriculture on 27 July.

The selection of news portals and social networking sites was purposive. The pub-
lications analysed originate from several news portals, each with distinct ideological
and political affiliations (Press, 2023; RMF24, 2023). Wyborcza.pl and Onet are openly
critical of PiS, promoting liberal or left-liberal values. Conversely, the editorial stance
of wPolityce* is conservative, with the platform explicitly favouring PiS. Its columnists
have frequently collaborated with Jarostaw Kaczynski’s party on various matters. The
other portals exhibit slightly different characteristics. Wirtualna Polska (WP) positions
itself as a neutral and independent platform, offering diverse content aimed at a broad
audience. Opinions on WP’s actual editorial stance are divided; some users and media
analysts perceive it as leaning left, given its focus on human rights, equality, environ-
mental protection and criticism of certain aspects of conservative politics. Others, how-
ever, observe content reflecting a right-wing perspective, particularly in discussions on
the economy, sovereignty and traditional values. A similar ambiguity exists regarding the

' Other PiS and KO politicians, such as Jacek Ozdoba, Rafat Bochenek, Arkadiusz Myrcha and
Borys Budka, displayed behaviour similar to that analysed. However, the author decided to limit the
analysis to some of the most spectacular cases due to the repetitive pattern of how the candidates played
the conflict and the similarity of the media narratives about the incidents.

2 A less popular medium, but with a clear identity, the texts published there provide an important
counterbalance to the content of Onet or wyborcza.pl. By juxtaposing two different points of view, it is
possible to show the diversity of media narratives through which journalists have attempted to narrate
the conflicts.
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ideological and political orientation of /nteria. While the portal provides a broad range
of content to attract a diverse audience, experts have noted a conservative bias in some
of its publications. In contrast, RMF24 is a news service owned by the RMF FM group,
one of Poland’s largest radio stations. The editorial line of RMF24 focuses on delivering
up-to-date news across various domains, including politics, the economy, sport, culture
and entertainment. Owing to the portal’s format, primary functions and key objectives,
RMF24 strives to maintain neutrality and objectivity in its reporting, offering a variety
of perspectives and avoiding partiality.

In light of the infantilisation of political communication, the author posited that at-
tention should be directed towards the new media environment, characterised by rapid
and dynamic information transfer, where message creators employ a variety of gen-
res and codes. Additionally, online publications are frequently edited to update existing
material with new information or to correct inaccuracies. The audience of such media
exhibits specific habits, engages in particular practices, is familiar with communication
conventions, and, as noted in the theoretical section, demonstrates a reduced sensitivity
to stimuli.

The research investigated what journalists communicated about the candidates and
their activities, as well as what the candidates themselves wrote about the events in which
they were involved. This dual perspective allowed for the establishment of a sequence of
facts and the description of the interaction between institutional media and social media,
where politicians and journalists presented their respective versions of events.

The research concentrated on a specific aspect of media content, prioritising accura-
cy, comprehensiveness and detail (Lisowska-Magdziarz, 2006b, pp. 44—45). Therefore,
only communications that referred to conflicts involving at least one political actor were
included in the sample (a full list of these is included in the reference section). The
media tend to focus on the most attention-grabbing events, particularly those that are
visually striking, involve individual actions or are characterised by controversy and con-
flict. The Americanisation of election campaigns, along with other processes previously
discussed, has led to a shift in the style of party communication during the pre-election
period, resulting in the “transformation of political competition into political commu-
nication drama.” This ‘communication drama’ becomes the subject of media coverage,
creating a self-reinforcing cycle (Schulz, 2006, p. 144). In other words, the media begin
to reference not the reality or events themselves but rather what their competition has
said on a given issue (cf. self-reference); thus a conflict repeatedly discussed by journal-
ists escalates into a hyper-conflict.

The author posits that differences exist between an event and the information re-
ported about it. During media processing, an event, which is attributed with the sta-
tus of reality, is transformed into a narrative — a story about facts. Therefore, it can be
argued that the media do not merely reflect the world but rather construct it (Schulz,
20006, p. 54; Mateja, 2015, p. 45). It becomes evident that media coverage, like other
narratives, includes actors, their actions, time coordinates, location, causes and effects.
This observation underscores the relevance of narrative analysis as a research method
that considers the specificity of media communication. A narrative is defined as “[...] an
ordered descriptive sequence intended to be a record of certain events. Narratives are
constructed stories that attempt to explain how the world operates. They provide us with
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frameworks of understanding and rules of reference concerning the construction of the
social world, thereby offering answers to the question of how we are to live” (Barker,
2005, p. 9). Narrative analysis aims to identify the elements that co-shape the structure
of a story and to determine their role in the process of meaning-making (cf. Backer et al.,
2016, pp. 185-202; Kulas, 2014, pp. 111-130).

The narrative analysis employed in this study is qualitative in nature, as are the two
other methods. Discourse analysis, specifically its linguistic variant, was applied to ana-
lyse messages concerning conflicts between candidates (Mateja, 2015, p. 58). According
to Lisowska-Magdziarz (2006a, p. 16), discourse is defined as a set of linguistic behav-
iours, the content and form of which are influenced by cognitive concepts characteristic
of a particular era, a particular type of communication, a particular type of activity, as
well as the practical conditions present at the time of formulating an utterance. In the
context of this study, particular attention was directed towards the following aspects of
the content of tweets and journalistic publications: a) vocabulary (evaluative meanings,
labelling of news protagonists); b) transitivity; ¢) modality; d) textual coherence; e) argu-
mentative means (Mautner, 2011, p. 64). The content analysis of tweets and journalistic
publications (hypertexts) revealed the presence of photos or videos. In such cases, the
compositional interpretation analysis, referred to by Gillian Rose (2010, pp. 57-81) as
the ‘good eye method’, was employed to examine their content. This approach empha-
sizes interpreting images in a social, cultural, and political context, encouraging detailed
analysis of visual elements such as compositional structure, content, colors, spatial or-
ganization, and, in the case of films, staging and editing.

The author’s discussion of netnography, a method of participatory observation that
occurs in virtual spaces and facilitates the acquisition of information regarding the be-
haviour of web users (Jamielniak, 2013, pp. 97-1006), is situated at the inception of this
section. The observation focused on assessing how quickly and in what manner journal-
ists respond to conflicts generated by candidates and presented on their X accounts. The
nature of interactions between political actors as users of the social network was also
a significant consideration.

4. Presentation of analysis results

4.1. Parameters of the communication situation in which the conflict occurred

To stage a “political drama’, it was necessary to select a communicative situation with
specific parameters, enabling political actors to generate conflict. Consequently, they
chose to participate in election meetings, rallies, press conferences and public lectures.
Nearly all of these conventional communicative situations involve the presence of an
audience, whether physically gathered at the event or following through media channels.
To enhance the impact of their messages, the disruptors employed various props, in-
cluding megaphones, microphones, loudspeakers, sirens, trumpets, drums, and banners.
From a social psychological standpoint, these can be designated as aggression triggers
(Aronson, Wilson, Akert, 1997, p. 509).
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Let us briefly examine the structure and functions of disrupted meetings. An election
rally is a public gathering organised as part of an election campaign, during which can-
didates or political parties present their electoral programmes, encourage voter turnout,
and mobilise their supporters. Rallies often feature promotional actions such as posters,
leaflets, and artistic performances. While both an election rally and an election meeting
are integral components of a campaign, they differ in form, purpose and organisation.
A rally is typically a large-scale gathering held in an open space, such as a square or
stadium, attended by a substantial number of people and often characterised by its spec-
tacular nature. Organising a rally requires extensive logistics, including sound, lighting,
stage, and security measures. Among the observed politicians, only leaders had such
spectacular gatherings organised. Those disrupting the rallies were successful: interfer-
ing with the script of the spectacle guaranteed media coverage. Kinga Gajewska, whom
the police tried to separate from Prime Minister Morawiecki, was particularly effective.
The attempt to detain the MP became the subject of a continuing news story (Mateja,
2015, p. 29) with a lifespan of many months.

In contrast, an election meeting is more intimate, taking place in venues such as
meeting rooms, schools, libraries and local community centres. The primary objective of
arally is to mobilise a large number of supporters, demonstrate the breadth and intensity
of support, and present the main points of the electoral programme to a wide audience. In
comparison, an election meeting facilitates detailed discussions and the development of
more personal relationships with voters. Interaction at a rally is usually one-sided, with
the candidate addressing the crowd, and feedback being minimal or absent. An election
meeting, however, is marked by greater interactivity, enabling voters to ask questions,
discuss, and engage directly with the candidates. In the context of the meeting’s intimate
atmosphere, Patryk Jaki effectively neutralised Kinga Gajewska’s efforts to incite con-
flict. It was not the SP MEP who responded with verbal aggression to the MP’s provoca-
tion, but the attendees of the meeting, the government supporters. In a restricted space,
Patryk Jaki adeptly regulated the collective emotions and maintained the meeting’s deco-
rum. In contrast, Kinga Gajewska, despite receiving an invitation to engage in dialogue
from the SP politician and the assembled individuals, chose to depart from the room.

A press conference can be defined as an organised meeting between media representa-
tives and public figures, organisations or institutions intending to provide information on
current events, decisions, achievements and similar matters. During a press conference,
the organisers present their position, respond to journalists’ questions and offer detailed
information, which is then communicated to a broader audience through various media
channels. The presence of the TVP journalist at Donald Tusk’s press conference did not
constitute a violation of the convention. However, his behaviour can be characterised as
a deliberate provocation, aimed at eliciting an aggressive response from the PO leader.
Michat Rachon’s actions were partially successful in this regard, as the conference was
disrupted, and Donald Tusk, despite maintaining a composed and calm demeanour, ex-
hibited signs of irritation through the language he used in his retorts.

An open lecture is designed for a broad audience, extending beyond students and
university staff, and therefore the subject matter should be both engaging and accessible.
Such lectures are often delivered by distinguished specialists, scientists, professors or in-
vited guests who are recognised authorities in their respective fields. The format of these
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events can vary, encompassing traditional lectures as well as interactive presentations
that involve audience participation. The primary objectives of open lectures are to pro-
mote science, educate the public, and foster dialogue between the academic and the local
community. In consideration of the lecturer’s status, the purpose of the lecture, and the
social characteristics of the attendees, Grzegorz Braun’s intrusion into the room where
Prof. Grabowski was speaking and his overt aggression constituted a significant breach
of convention, which immediately aroused media interest.

The nature of the actions taken by Michat Kotodziejczak at the Ministry of Ag-
riculture is challenging to categorise. On the one hand, the media reported it as an
unannounced visit or an intrusion into the building; on the other, it was portrayed as an
impromptu consultation to which Minister Robert Telus ultimately invited Agro-Unia.
Regardless of how it is classified, this was a communicative situation that does not
typically involve the presence of the public or the media. Public consultation is a pro-
cess through which the Ministry seeks the input of various stakeholders on proposed
activities, draft laws, regulations or other legislation. This process can occur in several
ways, such as through open meetings, where all interested parties are invited (public
consultation), or by collecting written opinions and comments on specific proposals
(written consultation). Upon entering the Ministry of Agriculture, Kotodziejczak de-
manded a meeting with the Minister, and all his actions within the institution were
recorded by professional media cameras as well as non-journalists. It can therefore be
concluded that the activist deliberately violated the conventional framework, aligning
his actions with media logic.

4.2 Media narratives in response to conflict

It is observed that campaign events involving politicians, as presented by the media,
typically follow this sequence (fig. 1):

Figure 1. The way the narrative of conflict between politicians is created

of its proceedings
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Photo 2. In January 2024, the megaphone Kinga
Gajewska used to disrupt Mateusz Morawiecki’s
election rally was auctioned off for charity

Source: X/@gajewska kinga.

Political actors are acutely aware of the
advantages of attracting media attention to
orchestrated conflicts. The deliberate nature
of such actions is evidenced by Patryk Jaki’s
statement: “When I saw that Kinga Gajew-

Pamietacie _,

. 9 ska came to the meeting, I personally gave

> ﬂ‘gp eg afon’ y her the microphone (I thought I would have
\‘ PeadAld  content for the whole week).” Gajewska

8, Kinga Gajewska @ v : herself informed the public via the X plat-
@D @gajewska kingae form (tweet of 17 September 2023) that she
Megafon z Otwocka do licytacji na intended to disrupt election rallies of PiS pol-
b allegro.pl/oferta/ iticians: ‘PiS supporters do not have access
megafon... to reliable media, so I will politely inform

them about #AferaWizowa at PiS candi-
dates’ meetings and appeal for criticism’.

In responding to the aforementioned events, the media employed vocabulary and
phraseology that emphasised their contentious and sensational nature, albeit with vary-
ing degrees of negative connotation. The RMF24 portal sought to maintain an inform-
ative tone in its coverage, referring to the events at the Morawiecki and Tusk rallies as
a ‘disruption of the meeting’ and an ‘incident’. However, it characterised the dispute be-
tween the opposition leader and Michal Rachon as a ‘brawl’ — a term used by the Interia
portal as well. The protests by environmentalists at the Prime Minister’s rally in Lubin
were described as ‘scuffles’. The headline capturing Michat Kolodziejczak’s interaction
with Deputy Minister Kowalski — ‘Kowalski vs Kotodziejczak’ — suggests through its
syntax the confrontational nature of the meeting. In the body of RMF24°s report, phrases
such as “a dispute at the Ministry of Agriculture,” “there was a tense conversation,” and
“there was a sharp exchange of views” were employed, indicating an attempt to maintain
impartiality and avoid emotional bias in the description of events. In contrast, journalists
from wyborcza.pl and wPolityce were less restrained, describing the situation in front
of TVP as a ‘brawl’. Furthermore, wyborcza.pl referred to the confrontation between
Michat Kotodziejczak and Deputy Minister Janusz Kowalski as ‘carnage’.

When the medium quoted a particular politician — an approach facilitated by the
multimedia, multi-coded nature of online publications, where, for example, a tweet can
be fully integrated into the content of an article — the language often was brutalised even
further. Wyborcza.pl cited the remarks of MP Arkadiusz Myrcha (KO), who referred to
the events at the Ministry of Agriculture as a ‘circus’. The media also quoted Barttomiej
Sienkiewicz, who wrote on X: “PiS is no longer masking itself: it is sending TVP mi-
litias to break up opposition press conferences.” The term ‘militia’, used to describe
PiS supporters — whether TVP journalists, trade union activists or citizens gathered at
rallies — also appeared in the discourse of Donald Tusk. The wyborcza.pl adopted this
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terminology in the headline of one of its articles, without indicating that it was a quota-
tion: “‘Solidarity’ militias in Jelenia Gora chanted: ‘Turow stays, Tusk gets the hell out’,
‘Donald, Donald, you moron’.”

In analysing media narratives surrounding conflicts instigated by politicians during
the election campaign, the author focused on the structure of the story, particularly the
characters involved — whether positive or negative as well as their individual/collective
supporters; the plot, i.e., the sequence of events; and the message — the value, idea or in-
formation that the broadcaster intends to convey through the story. The media included in
the sample presented the narrative in the style of a classic heroic tale: 1) the protagonist
initiates an action, 2) the antagonist, sometimes aided by a supporting character, attempts
to thwart the protagonist’s plans, 3) the protagonist repels the attack, 4) the conflict is
resolved. Media clearly aligned with either PiS or KO portrayed the politician they sup-
ported as the protagonist. For Onet and wyborcza.pl, the hero opposing evil is Donald
Tusk, with the antagonist represented by a TVP journalist or a group of trade unionists
from Solidarity. Conversely, for the wPolityce portal, the positive figure is Prime Minis-
ter Morawiecki or Deputy Minister Kowalski, with the antagonist being a KO politician,
Michat Kotodziejczak or environmentalists. The role of the antagonist’s supporters is
depicted by PiS voters when the case is presented by wyborcza.pl: ““You jerk!’, ‘Volks-
deutsche’ — such shouts were directed at MP Borys and the demonstrators,” or by police
officers securing the Prime Minister’s rally: “[...] officers pulled the protesting activists
down and held them on the ground [...] they shouted: ‘Lie down, f***, lie down’, ‘You
prEsEsre fand ‘mFEFEFprERRERRER When wPolityce reports on Donald Tusk’s conference
in front of the TVP headquarters, the anti-hero’s sidekick becomes Michat Kotodzie-
jezak, who verbally and non-verbally attacks Michatl Rachon. The structure of the nar-
rative remains consistent, and the message of the media narratives can be distilled into
the formula of a “battle between good and evil,” with only the names of the actors in the
political drama changing.

4.3 Media discourse of conflict

The discourse surrounding events involving politicians is presented in a similar
manner. When portals favouring the opposition characterised the participants in the
dispute, they depicted the government side as the aggressor: “Morawiecki criticised
Donald Tusk in his usual manner,” “Morawiecki became increasingly aggressive, at-
tacking his opponents,” “When activists [...] took to the stage during the Prime Minis-
ter’s speech, officers brutally subdued them, and a local newspaper journalist had her
phone smashed when she attempted to record the incident,” “Janusz Kowalski flew into
a rage and yelled at farmers™.? Similarly, the wPolityce portal portrayed Donald Tusk,
Michat Kotodziejczak and Kinga Gajewska as the aggressors: “KO politicians pounced
on Michat Rachon,” “Tusk threatened with imprisonment,” while the Prime Minister,

3 At the same time, the same media quoted Tusk addressing Michal Rachon of TVP in a vicious
manner: “You are very ill-mannered. Your emotional arousal is medically disturbing. Those who dis-
rupt opposition speeches will be held to account. [...] we will hold this kind of guest accountable for
any rascality.”
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Patryk Jaki, Janusz Kowalski, and ‘Solidarity’ were cast as victims: “mine workers want
to express their protest,” “[Tusk] attacked public media journalist Michat Rachon, who
was asking questions.”

For other media outlets covering the meetings where conflicts arose, the task appeared
more challenging. However, they too succeeded in maintaining a narrative structure with
clearly contrasted roles, while avoiding being accused of bias. The RMF24, Interia, and WP
provided detailed accounts of the events, quoted representatives from both sides of the dis-
pute and included tweets from politicians on both sides as well as video footage document-
ing the events. This approach allowed audiences to access content that was as impartial as
possible, while still delivering a sensational and emotionally charged report of the conflict.

In contrast to the cases analysed above, the coverage of MP Braun’s attack on Professor
Grabowski and the disruption of Patryk Jaki’s meeting with PiS supporters by MP Gajew-
ska was notably distinct. Regarding Braun’ actions, the media uniformly reported on the
aggression that led to the destruction of property: “he violently tore a heavy microphone
from its stand, smashing it against the rostrum before proceeding to topple columns posi-
tioned at the side of the room,” “he caused a commotion and prevented the lecture from
commencing.” Wyborcza.pl quoted some of the politician’s most inflammatory statements:
“he shouted [...] ‘Get out of Poland immediately!’.” The portal also emphasised the in-
action of the security services responsible for maintaining order during the meeting. The
aggression was universally condemned, though each outlet provided different justifications
for this view. For wyborcza.pl, the attack on a scholar researching the issue of Poles’ co-re-
sponsibility for the Holocaust was seen as an expression of an inability to confront difficult
episodes in history. Meanwhile, the editors of wPolityce argued that Braun’s actions were
detrimental image-wise as they allowed Poles to be portrayed as anti-Semites.

In the case of Jaki’s meeting with PiS supporters, the media reported on the ‘unusual
reaction of a politician’ and an “‘unusual incident’. This coverage referred to Patryk Jaki’s
non-confrontational behaviour as he invited his opponent for a discussion and handed
her the microphone to let her make her points. The absence of conflict precluded the use
of terminology that conveys tension and disagreement. Consequently, the language em-
ployed included phrases such as “suddenly Kinga Gajewska from the PO appeared”
(instead of ‘intruded’), “Patryk Jaki stood next to her and waited until she finished her
speech” (implying patience), and “the MP participated in an event organised by Patryk
Jaki,” “decided to leave the meeting” and “also appealed to the assembled” (reflecting
Jaki’s convention). Although the journalistic material in subsequent paragraphs noted
attempts by participants to keep Gajewska in the room (“one of the women grabbed the
MP by the shoulders”), the lack of hostility and aggression between the primary figures
made a conflict-driven narrative unjustified.

Conclusions

Thanks to the conducted research, it has been possible to demonstrate the nature of
infantilisation as the final stage of the mediatisation of politics. In the election campaign
for the parliament, infantilisation manifested itself through the provocation of conflicts
among political actors, occurring in public spaces, during gatherings, and with the partic-
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ipation of representatives from mass media. According to social psychologists (Aronson,
Wilson, Akert 1997, p. 508), politicians exposed to intentional provocation responded
with retaliation, exhibiting backward aggression. The conflicting parties employed ver-
bal and physical aggression to assert their positions, thus capturing the attention of the
mass media. The conflict became a subject of numerous journalistic narratives, which
adhered to the “heroic tale” scheme, featuring clearly defined roles and values, and
events organized into a repetitive sequence.

Researchers of the political mediatisation process aptly predicted that it would pro-
gress, leading to the degeneration of political communication. Mariusz Kolczynski (2009,
p. 354) observed that since 2005, the primary platform for communication accompanying
political rivalry in Polish political reality has been the plane of conflict. Its emergence is
attributed to the PiS; however, it is a strategy that also meets the KO needs. The research
indicates that parliamentary candidates were in constant dispute, which was not necessarily
due to ideological differences or the content of political programmes. Politicians mani-
fested, in a simplified, emotional, and striking manner — expressed through the notion of
infantilism — that they were opponents of one another. In the case of the KO politicians,
their opponents were from PiS, and vice versa for PiS politicians. In the last parliamen-
tary campaign, the dispute, the basis to which was sometimes difficult to ascertain, was
presented by the media as a pretext, a theme and a justification. This approach aligns with
media logic, as negativity determines the attractiveness of news content. In addition to the
attributes of novelty and timeliness, the media agenda is set by the presence of conflict,
scandal or drama; uniqueness and unusualness; simplicity; and association with topics cur-
rently highlighted in news programmes, as well as visual appeal (Mateja, 2015, pp. 28-29).
The analysis results expand upon the existing findings of media scholars, revealing an ad-
vanced degree of vulgarization in the communication of politicians and media during the
campaign. It was not the ideas and political programs of the candidates that constituted the
message of media narratives, but rather the situation of conflict.

The presented research findings demonstrate that politicians and journalists are inter-
ested in igniting and sustaining conflicts that can be narrated relatively easily and attrac-
tively. Deviating from the conflict-generating behaviour pattern, characteristic of mature
individuals, causes discomfort among certain actors in the political spectacle and media
personnel. Given the direction and stage of media development, especially of electronic
media, it can be anticipated that the scale of infantilized behaviours in electoral cam-
paigns will continue to expand.

Author Contributions

Conceptualization (Konceptualizacja): Magdalena Mateja

Data curation (Zestawienie danych): Magdalena Mateja

Formal analysis (Analiza formalna): Magdalena Mateja

Writing — original draft (Pi$miennictwo — oryginalny projekt): Magdalena Mateja
Writing — review & editing (PiSmiennictwo — sprawdzenie i edytowanie): Magdalena
Mateja

Competing interests: The author have declared that no competing interests exist
(Sprzeczne interesy: Autor oswiadczyl, ze nie istniejg zadne sprzeczne interesy)



216 Magdalena MATEJA PP 424

Bibliography

Aronson E., Wilson T. D., Akert R. M., (1997), Psychologia spoleczna, Zysk i Sp-ka, Poznan.

Bicker R. i in. (2016), Metodologia badan politologicznych, PTNP, Warszawa.

Barker Ch. (2005), Studia kulturowe. Teoria i praktyka, transl. A. Sadza, Wydawnictwo UJ, Krakow.

Blackbourn D. (1987), Politics as Theatre: Metaphors of the Stage in German History, 1848—1933,
“Transactions of the Royal Historical Society”, vol. 37, pp. 149-167.

Bogunia-Borowska M. (2006), Infantylizacja kulturowa. Adolescencja dzieci oraz infantylizacja doro-
stych, in: Dziecko w swiecie mediow i konsumpcji, ed. M. Bogunia-Borowska, Wydawnictwo
UJ, Krakow.

Brzoza K. (2014), Entertainizacja polityki, ,,Zeszyty Prasoznawcze”, vol. 57, no. 2(218).

Dabrowska 1. (2024), Technologia deepfake w kampanii parlamentarnej w Polsce w 2023 roku, ,,Studia
Politologiczne”, no. 74, pp. 54-72.

Esteban J., Schneider G. (2008), Polarization and Conflict: Theoretical and Empirical Issues, “Journal
of Peace Research”, vol. 45, Issue 2.

Fordonski A. L. (2024), Problematyka agrarna w polskiej kampanii parlamentarnej w 2023 roku,
,»Studia Politologiczne”, vol. 74, pp. 196-216.

Goffman E. (2020), Czlowiek w teatrze zycia codziennego, transl. H. Datner-Spiewa, P. Spiewak,
ALETHEIA, Warszawa.

Grebosz M., Siuda D., Szymanski G. (2016), Social media marketing, Wydawnictwo PL, £.6dz.

Jachimowski M. (2009), Przestrzen medialna a przestrzen polityczna. Krotkie wprowadzenie do pro-
blemu, in: Mediatyzacja kampanii politycznych, eds. M. Kolczynski, M. Mazur, S. Michalczyk,
Wydawnictwo US, Katowice.

Jamielniak D. (2013), Netnografia, czyli etnografia wirtualna — nowa forma badan etnograficznych,
,Prakseologia”, no. 154.

Jasielska A., Maksymiuk R. M. (2010), Wplyw infantylizacji kultury na zmiany w spoteczenstwie kon-
sumpcyjnym, ,Kultura i Spoteczenstwo”, no. 2.

Kolezynski M. (2009), Komunikacyjny efekt ,,jo-jo” — propagandyzacja polskiego marketingu poli-
tycznego, in. Mediatyzcha kampanii politycznych, eds. M. Kolczynski, M. Mazur, S. Michal-
czyk, Wydawnictwo US, Katowice.

Kulas P. (2014), Narracja jako przedmiot badan oraz kategoria teoretyczna w naukach spotecznych,
,»Kultura i Spoteczenstwo”, no. 4.

Lesinska-Staszczuk M. (2024), Prawa kobiet w parlamentarnej kampanii wyborczej w Polsce
w 2023 r., ,,Polityka i Spoteczenstwo”, vol. 22(2), pp. 145-157, https://doi.org/10.15584/poli-
spol.2024.2.10.

Lisowska-Magdziarz M. (2006a), Analiza tekstu w dyskursie medialnym, Wydawnictwo UJ, Krakow.

Lisowska-Magdziarz M. (2006b), Dyskurs — semiotyka — wspélnota interpretacyjna. W strong modelu
zintegrowanego instrumentarium badan nad zawartosciqg mediow, ,,Global Media Journal-Po-
lish Edition”, no. 1.

MAT, ,, Nie ma linii redakcyjnych, jest prawda”. Taka teza jest nadmiernym uproszczeniem, https://
www.press.pl/tresc/77306, nie-ma-czegos-takiego-jak-linie-redakcyjne -jest-prawda  -taka-
teza-jest-nadmiernym-uproszczeniem?fbclid=IwZXhObgNhZWOCMTEAAR2cxu96¢cBfjPR
hum0Gm6la4bw5VYm71 Ce2EbjBcTMkIOEv35HVMnibo58 aem NObPOm3dqS9V76;-
nXErMpg, 30.07.2024.

Mateja M. (2015), Migdzy newsem a mitem. Prasa wobec smierci polityka, Wydawnictwo UMK, Torun.

Mautner G. (2011), Analiza gazet, czasopism i innych mediow drukowanych, in: Jakosciowa analiza
dyskursu w naukach spotecznych, eds. R. Wodak, M. Krzyzanowski, transl. D. Przepiorkowska,
Oficyna Wydawnicza Lo$graf, Warszawa, pp. 51-81.



PP 4’24 Politics Turned Into a Playground Drama: Infantilisation of the Election... 217

McCombs M. (2008), Ustanawianie agendy. Media masowe i opinia publiczna, transl. B. Radwan,
Wydawnictwo UJ, Krakow.

McQuail D. (2007), Teoria komunikowania masowego, PWN, Warszawa.

Michalczyk S. (2009), Pojecie mediatyzacji w nauce o komunikowaniu, in: Mediatyzacja kampanii
polityeznych, eds. M. Kolczynski, M. Mazur, S. Michalczyk, Wydawnictwo US, Katowice.

Miller P. (2012), Wprowadzenie do obserwacji online: warianty i ograniczenia techniki badawczej,
,»Przeglad Socjologii Jakosciowej”, vol. 8, no 1, pp. 76-97.

Mroczka E. (2009), Infantylizacja jako istotny rys tozsamosci zawodowej nauczycieli wczesnej eduka-
¢ji, ,,Forum Oswiatowe”, no. 2(41).

Musiat-Karg M. (2024), Alternatywne metody glosowania w opiniach Polakéw glosujgcych poza gra-
nicami panstwa, ,,Studia Politologiczne”, vol. 74, pp. 115-139.

Ostrowska M. (2017), Konflikty w pracy — ich przyczyny i sposoby rozwigzywania, ,,Bezpieczenstwo
Pracy — Nauka i Praktyka”, no. 9, pp. 12—-15.

Paczes$niak A. (2024), Strategie opozycyjnych partii politycznych w warunkach zaburzenia demokra-
tycznych regut wyborczych, ,,Studia Politologiczne”, vol. 74, pp. 140-157.

Pawelczyk P. (2012), Harcownik — nowy typ wizerunku politycznego, ,,Srodkowoeuropejskie Studia
Polityczne”, no. 2.

Picheta R. (2023), Poland will vote in a pivotal election next week. Its outcome will reverberate in
Europe, Ukraine and the US, https://edition.cnn.com/2023/10/07/europe/poland-election-ex-
plainer-cmd-intl/index.html, 30.07.2024.

Piontek D. (2011), Komunikowanie polityczne i kultura popularna. Tabloidyzacja informacji o polityce,
Wydawnictwo UAM, Poznan.

Rainsford S. (2023), Poland election: Poles prepare to vote as rivals end acrimonious campaign,
https://www.bbc.com/news/world-europe-67103038.

RMF24.pl na podium w rankingu portali informacyjnych (2023), https://www.rmf24.pl/
news-rmf24-pl-na-podium-w-rankingu-portali-informacyjnych,nld,6895694#crp_state=1,
30.08.2023.

Rubisz L. (2009), Polityka jako widowisko, w: Mediatyzacja kampanii politycznych, eds. M. Kolczyn-
ski, M. Mazur, S. Michalczyk, Wydawnictwo US, Katowice.

Ruszkowski P., Przestalski A., Maranowski P. (2020), Polaryzacja swiatopoglgdowa spoteczenstwa
polskiego a klasy i warstwy spoteczne, Collegium Civitas Press, Warszawa.

Schulz W. (2006), Komunikacja polityczna. Koncepcje teoretyczne i wyniki badan empirycznych na
temat mediow masowych w polityce, Wydawnictwo UJ, Krakow.

Stomka T. (2024), Stabilnosc systemu wyborczego jako wartos¢ konstytucyjna (prolegomena), ,,Studia
Politologiczne”, vol. 74, pp. 89—100.

Szudra M., Kutaga W., Czerwonka M. (2024), Preferencje komunikacyjne uzytkownikéw Facebooka
w czasie wyborow parlamentarnych 2023 r. Analiza kognitywno-medioznawcza, ,,Studia Me-
dioznawcze”, vol. 25, no. 4(99), pp. 191-210.

Stepien A. (2009), Wplyw nowych technologii medialnych na komunikacje polityczng, w: Mediatyza-
cja kampanii politycznych, eds. M. Kolczynski, M. Mazur, S. Michalczyk, Wydawnictwo US,
Katowice.

Street J. (2006), Mass media, polityka i demokracja, Wydawnictwo UJ, Krakow.

Szpunar M. (2017), Medialna widocznosc¢ jako emanacja hiperobecnosci, ,,Zeszyty Prasoznawcze”,
no. 3(231), T. 60.

Sztumski J. (2009), Dramatyzacja polityki w srodkach masowego przekazu, in: Mediatyzacja kampanii
polityeznych, eds. M. Kolczynski, M. Mazur, S. Michalczyk, Wydawnictwo US, Katowice.

Wréblewska A. (2013), Infantylizacja kultury —w poszukiwaniu utraconej mtodosci?, ,,Magazyn antro-
pologiczno-spoteczno-kulturowy MASKA?”, https://maska.psc.uj.edu.pl/numery/monografie-i-
-publikacje/zabawka-czy-tylko-dla-dzieci, 29.07.2024.



218 Magdalena MATEJA PP 424

Wybory do Sejmu i Senatu Rzeczypospolitej Polskiej 2023 r., https://sejmsenat2023.pkw.gov.pl/sejmse-
nat2023/, 30.07.2024.

Zwiernik J. (2020), Plac zabaw jako miejsce dla dzieci vs. miejsce dzieci, ,,Problemy Wczesnej Edu-
kacji”, no. 3(50).

Zuk P. (2012), Homo ludens w czasach kapitalizmu. Infantylizacja Zycia spotecznego i prywatyzacja
sfery publicznej, ,,Dialogi o Kulturze i Edukacji”, no. 1(1).

Individual accounts of politicians on the X:

Grzegorz Braun: @GrzegorzBraun
Kinga Gajewska: @gajewska kinga
Patryk Jaki: @PatrykJaki

Janusz Kowalski: JKowalski posel
Mateusz Morawiecki: @MorawieckiM
Donald Tusk: @donaldtusk

List of articles analysed:

AnG (2023), Postanka PO przerwata spotkanie Jakiego. Nietypowa reakcja polityka, https://wiado-
mosci.onet.pl/kraj/poslanka-po-przerwala-spotkanie-jakiego-nietypowa-reakcja-polityka/
t9lvwg5, 30.07.2024.

Bialezyk P. (2023), Awantura na konferencji Tuska przed TVP. Rachon kontra Kotodziejczak, https://
wydarzenia.interia.pl/wybory/parlamentarne/news-awantura-na-konferencji-tuska-przed-tvp-
rachon-kontra-kolodz,nld,7034819#utm_source=paste&utm_ medium=paste&utm_campa-
ign=chrome, 30.07.2024.

Brzozowski A. (2023), Bojowki ,,Solidarnosci” w Jeleniej Gorze skandowaly: ,, Turow zostaje, Tusk
wypieprza”, ,,Donald, Donald, ty matole” [WIDEO], https://wroclaw.wyborcza.pl/wroclaw/
7,35771,29899597, ,bojowki-solidarnosci-w-jeleniej-gorze-skandowaly-turow-zostaje.html,
30.07.2024.

Czuchnowski W., Stawinski A. (2023), Posel Braun rozbit wyktad prof. Grabowskiego o Holo-
kauscie. ,,Poczulem si¢ jak w Polsce lat 30.”, https://warszawa.wyborcza.pl/warszawa
/7,54420,29817582,spotkanie-nt-holokaustu-w-warszawie-posel-braun-zablokowal.html,
30.07.2024.

Domagata M. (2023), Brutalna interwencja SOP w Swidniku. Posel Szczerba domaga sie ukarania
funkcjonariusza,  https://lublin.wyborcza.pl/lublin/7,48724,30229036,brutalna-interwencja-
-sop-w-swidniku-posel-szczerba-chce-ukarania.html, 30.07.2024.

DWW (2023), Awantura przed TVP na konferencji Tuska. ,, Bede musiat wezwa¢ zaraz policje” [WI-
DEO], https://wiadomosci.onet.pl/kraj/awantura-przed-tvp-na-konferencji-tuska-bede-musial-
wezwac-zaraz-policje/bx9tqct, 30.07.2024.

Glodowska K. (2023), Starcie lidera AgroUnii z Januszem Kowalskim. ,, Janusz, przeginasz”, https://
wydarzenia.interia.pl/kraj/news-starcie-lidera-agrounii-z-januszem-kowalskim-janusz-
przegina,nld,6927706#utm_source=paste&utm_ medium=paste&utm campaign=chrome,
30.07.2024.

Gruszezynski A., Janusz Kowalski krzyczy na rolnikow. Politykom od Kaczynskiego i Ziobry puszczajq
nerwy przed wyborami, https://warszawa.wyborcza.pl/warszawa/7,54420,30018931,janusz-
-kowalski-krzyczy-na-rolnikow-politykom-pis-u-puszczaja.html, 30.07.2024.

(Interia) (2023), Awantura na konferencji Tuska, https://wydarzenia.interia.pl/wybory/parlamentarne/
news-awantura-na-konferencji-tuska,nld, 7643510, 30.07.2024.

kk (2023). Policja udostepnita nagranie z zatrzymania postanki. Jak wyglgdata interwencja policjan-
tow? ,,Doskonale o tym pani wie”, https://wpolityce.pl/polityka/663248-policja-udostepnila-
nagranie-z-zatrzymania-gajewskiej-wideo, 30.07.2024.



PP 4’24 Politics Turned Into a Playground Drama: Infantilisation of the Election... 219

kk (2023), Prof. Grabowski mial mowic o ,,polskim problemie z historiq Holokaustu”. Do wykladu nie
dopuscit Braun. Mocne opinie m.in. Bgkiewicza, https://wpolityce.pl/media/648693-braun-nie-
dopuscil-do-wykladu-prof-grabowskiego-zdjecia, 30.07.2024.

Kotodziejezyk B. (2023), Poset Braun zablokowat wyktad. Awantura przed debatqg o Holokauscie,
https://wydarzenia.interia.pl/kraj/news-posel-braun-zablokowal-wyklad-awantura-przed-
debata-o-holoka,nld,6810799%#utm_source=paste&utm_medium=paste&utm_campaign=chro-
me, 30.07.2024.

Koziot M. (2023), Przepychanki przed spotkaniem Mateusza Morawieckiego w Lubinie. Wul-
garne ataki zwolennikow PiS na posta opozycji, https://wroclaw.wyborcza.pl/wroclaw/
7,35771,30246736,przepychanki-przed-spotkaniem-mateusza-morawieckiego-w-lubinie.html,
30.07.2024.

Kubak K., dktywisci zaklécili wiec premiera w Swidniku. Odpowiedzq za wykroczenie, https://zie-
lona.interia.pl/wiadomosci/polska/news-aktywisci-zaklocili-wiec-premiera-w-swidniku-
odpowiedza-za-w,nld,7045117, 30.07.2024.

Makarewicz N. (2023), Kowalski kontra Kolodziejczak. Spiecie w ministerstwie rolnictwa, https://
www.rmf24.pl/polityka/news-kowalski-kontra-kolodziejczak-spiecie-w-ministerstwie-
rolnic,nld,6927956#crp_state=1, 30.07.2024.

mba, GRS (2023), Spotkanie premiera w Otwocku. Interwencja policji wobec postanki KO, https://
wiadomosci.onet.pl/warszawa/spotkanie-premiera-w-otwocku-interwencja-policji-wobec-
poslanki-ko/48zedtq, 30.07.2024.

mly (2023), Tego mozna bylo sie spodziewac! Tusk atakuje Rachonia: Zachowywat si¢ jak patkarz.
Jest od tego, by dewastowac konferencje, https://wpolityce.pl/polityka/663235-tusk-atakuje-
rachonia-zachowywal-sie-jak-palkarz, 30.07.2024.

MZS (2023), Zakiocili wiec premiera. Aktywisci ekologiczni zostali zatrzymani, https://wiadomosci.
onet.pl/lublin/zaklocili-wiec-premiera-aktywisci-ekologiczni-zostali-zatrzymani/ww2ycs60,
30.07.2024.

(Onet) (2023), Awantura na konferencji Donalda Tuska. Wystgpienie przerwat Michal Rachon, https://
www.onet.pl/video/programy/awantura-na-konferencji-donalda-tuska-wystapienie-przerwal-
michal-rachon/k1t9770,6¢c2eale6, 30.07.2024.

olk (2023), Show w Pile. Tusk grzmi i robi z Gajewskiej ,, meczennice ”: Zobaczytem bardzo dzielng Polke,
postanke, ktora nigdy nie wymigknie, https://wpolityce.pl/polityka/663535-show-w-pile-tusk-ro-
bi-z-gajewskiej-meczennice, 30.07.2024.

Stankiewicz A. (2023), TYLKO U NAS. Szokujgca relacja zwigzkowca ,, Solidarnosci” z protestu pod-
czas wiecu Tuska. ,,Na nas pluto. Wyzywali nas od ,ch...", ,skur...””, https://wpolityce.pl/poli-
tyka/652003-tylko-u-nas-szokujaca-relacja-zwiazkowca-s-z-wiecu-tuska, 30.07.2024.

Stelmach W. (2023), Premier w Swidniku. Aktywisci wtargneli na scene, https://www.rmf24.pl/
raporty/raport-wybory-parlamentarne-2023/news-premier-w-swidniku-aktywisci-wtargne-
li-na-scene,nld,7043606#crp_state=1, 30.07.2024.

Stepien M. (2023), Zwigzkowcy z Turowa probowali zagluszy¢ wiec D. Tuska. Ten zareagowal, https://
wydarzenia.interia.pl/wybory/parlamentarne/news-zwiazkowcy-z-turowa-probowali-za-
gluszyc-wiec-d-tuska-ten-zar,nld,6857430, 30.07.2024.

Szpala 1. (2023), Tusk przed TVP. Lider KO z oswiadczeniem, przepychanki z Rachoniem [WIDEO],
https://wyborcza.pl/7,75398,30204053 tusk-przed-tvp-lider-ko-z-oswiadczeniem-wideo.html,
30.07.2024.

Szpyrka L. (2023), Grzegorz Braun zaktocit wykiad prof. Grabowskiego. Krzysztof Bosak zabrat glos,
https://wydarzenia.interia.pl/kraj/news-grzegorz-braun-zaklocil-wyklad-prof-grabowskiego-
krzysztof-b,nld,6815127#utm_source=paste&utm_medium=paste&utm_campaign=chrome,
30.07.2024.

tkwl (2023), Awantura w ministerstwie rolnictwa z udziatem Agrounii! Kowalski kontra Kotodziejczak.
., Jestes podnozkiem Tuska!”, https://wpolityce.pl/polityka/656205-awantura-w-ministerstwie-
rolnictwa-z-udzialem-agrounii, 30.07.2024.



220 Magdalena MATEJA PP 424

wkt (2023), Tak wyglgdata , interwencja poselska” Brauna! Polityk Konfederacji zniszczyl sprzet
i awanturowal sig: ,, Znikaj, won. Wypad z Polski”, https://wpolityce.pl/polityka/648729-tak-
wygladala-interwencja-poselska-grzegorza-brauna-wideo, 30.07.2024.

wkt (2023), TYLKO U NAS. Nowe nagrania z konferencji Tuska przed budynkiem TVP! O co pytal
Rachon? Czego chciat Kotodziejczak? SPRAWDZ, https://wpolityce.pl/polityka/663186-tylko-
u-nas-nowe-nagrania-z-konferencji-tuska, 30.07.2024.

Wieczorek A. (2023), Gajewska na spotkaniu Jakiego mowita o aferze wizowej. ,, Przysztam poko-
jowo”, https://wydarzenia.interia.pl/wybory/parlamentarne/news-gajewska-na-spotkaniu-
jakiego-mowila-o-aferze-wizowej-przysz,nld,7032913#utm_source=paste&utm medium=pa-
ste&utm_campaign=chrome, 30.07.2024.

(WP) (2023), Grzegorz Braun rozbil mikrofon i przerwal wyktad o Holokauscie, https://wia-
domosci.wp.pl/grzegorz-braun-rozbil-mikrofon-i-przerwal-wyklad-o-holokauscie-
6903859561523936a, 30.07.2024.

(WP) (2023), Konferencja Tuska przed budynkiem TVP. Nagle pojawit si¢ Rachon, https://wiadomosci.
wp.pl/konferencje-tuska-przerwal-rachon-bede-musial-wezwac-policje-6943152368605824a,
30.07.2024.

(WP) (2023), Postanka KO pojawita si¢ na spotkaniu z Jakim. ,, Osobiscie datem jej mikrofon”, https://
wiadomosci.wp.pl/poslanka-ko-pojawila-sie-na-spotkaniu-z-jakim-osobiscie-dalem-jej-
mikrofon-6942801454049920a, 30.07.2024.

Zasada K. (2023), Kinga Gajewska zawiadamia prokurature ws. incydentu z policjg, https://www.
rmf24.pl/regiony/warszawa/news-kinga-gajewska-zawiadamia-prokurature-ws-incydentu-z-
policja,nld,7037122#crp_state=1, 30.07.2024.

Zak K. (2023), Incydent na wiecu Tuska. ,, Prawdziwa Solidarnos¢ nigdy czegos takiego nie widziata”,

https://www.rmf24.pl/polityka/news-incydent-na-wiecu-tuska-prawdziwa-solidarnosc-nigdy-
czegos-t,nld,6857607#crp_state=1, 30.07.2024.

Z méwnicy do piaskownicy. Infantylizacja kampanii wyborczej do polskiego parlamentu
(2023) na skutek mediatyzacji

Streszczenie

Niniejszy artykut analizuje zjawisko infantylizacji w kampanii wyborczej do polskiego parlamentu
w 2023 roku. Infantylizacja jest konsekwencja mediatyzacji polityki, procesu, ktory przeksztatcit ry-
walizacj¢ wyborcza w spektakl, jednoczes$nie dostosowujac komunikacj¢ polityczng do logiki mediow
masowych. Czgs¢ wprowadzajaca artykutu nakresla kontekst wyborczy, podczas ktérego politycy ce-
lowo wzniecali konflikty, aby wywota¢ silne emocje, zachgcajac tym samym media do angazowania
si¢ i wzmacniania tych postaw za pomocg uproszczonych i skonwencjonalizowanych narracji. Druga
cze$¢ tekstu odnosi si¢ do teoretycznych podstawy infantylizacji. Identyfikuje kilka mechanizméw
przyczyniajacych si¢ do tego zjawiska, w tym mediatyzacje, ktora przeksztalcita dziatania polityczne
i komunikacje, redukujac je do uproszczonych, emocjonalnie naladowanych komunikatéw. W trzeciej
cze$ci omowiono ramy metodologiczne, szczegdtowo opisujac wykorzystanie analizy dyskursu i narra-
¢ji do analizy medialnych relacji z konfliktow politycznych. Ustalenia autorki pokazuja, w jaki sposob
rozne media konstruowaty narracje na temat prowokowanych konfliktow.
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